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Points to Remember! 


THE REPUBLIC 


is the only newspaper in St. Louis which furnishes 
advertisers a statement of net circulation for 365 days, 
accompanied by affidavit. 


THE REPUBLIC 


guarantees to advertisers the largest bona fide circula- 
tion in St. Louis, er no charge for advertising. 


THE REPUBLIC 


is peculiarly the newspaper taken and read in the 
homes of St. Louis. In that line of circulation no 
other St. Louis paper pretends comparison. For 
eighty-six years it has been the home paper, not alone 
in St. Louis, but throughout Missouri and Southern 
Illinois, so that its influence with the solid, substantial 
people of its field is exceptionally strong. 


fee. INQUIRIES FOR RATES QUICKLY ANSWERED. 


New York Office : THE REPUBLIC, 
146 Times Building. St. Louis, Mo, 
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Ate of the entire population 
of America makes its perma- 
nent home within the boundaries 
of the ATLANTIC COAST LISTS. 
One-sixth of all the country 
people of the United States and 
one-third of the rural population 
of the Atlantic slope pay for the 











privilege of reading the 1400 local 
papers of the Atlantic Coast Lists. 
ONE ORDER AND 
ONE ELECTROTYPE 


WILL REACH ALL OF 
THESE PEOPLE. 
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VALUE OF FOREIGN PRINTED 
MEDIUMS. 


ADDITIONAL INTERVIEWS WITH SOME OF NEW 
YORK’S PROMINENT ADVERTISERS. 


Mr. Joseph S. Jones, who for over 
eleven years has successfully superin- 
tended the advertising of Cowperth- 
wait’s big furniture business, said : 

‘**We have utilized to some extent 
nearly all the foreign printed mediums 
of this city, with fairly satisfactory 
results. 1 find that as good a class of 
people, though more limited in 
number, can be reached through the 
advertising columns of the French 
paper, Courier Des Etats Unis, as 
through the Lvening Post, or any 
other high-toned American daily. The 


character of the business we do en- 
ables us to gain a pretty correct idea 
of the value of any medium or class of 


mediums we employ. We advertised 
for some time in the Italian journals, 
but finding it did not result in any 
appreciable increase in the number of 
our Italian customers, we stopped. 

‘““At present our advertising in 
foreign printed papers is chiefly con- 
fined to the German publications, 
which, we believe, bring the best 
results. 

**T scarcely think it is absolutely 
necessary to employ foreign mediums 
in order to reach the non-English 
speaking trade. ‘The American papers 
usually contain more news about Ger- 
many and Italy than is to be found in 
the German and Italian papers. They 
must, consequently, be read by the 
more intelligent, and of course English 
speaking people of those nationalities. 

‘**I am persuaded that the German 
papers would increase their advertising 
patronage and popularity with adver- 
tisers by conducting their advertising 
departments in a less conservative 
manner. If their rate cards could be 
comprehended by English speaking ad- 
vertisers and their charges for space 
were the same for Tuesdays as for 
Mondays, advertisers would, I think, 


utilize them more extensively than 
they do at present.” 

Mr. W. A. Edmunds, who for 
several years has had charge of the 
advertising department of the large 
dry goods business of Edward Ridley 
& Sons, and had occasion, during that 
time, to utilize almost all the foreign 
journals published in New York, said: 

‘*Experience has taught us that adver- 
tising in the non-English printed pub- 
lications is the only means by which the 
bulk of the non-English speaking pop- 
ulation can be reached. Many foreign 
born people read the papers printed in 
their own language, and those printed 
in English as well. The editorial 
matter in the former is more to their 
taste, and the news is of greater inter- 
est to them because a considerable 
part of it relates to events in their 
native land. A foreign born person 
may have lived here many years and be 
thoroughly Americanized and able to 
speak the language like a native, never- 
theless he retains his interest in the 
country of his birth and likes to 
know what is transpiring there. He, 
therefore, reads the papers printed in 
his native tongue because they contain 
such information. 

‘It would be difficult to ascertain 
whether the money invested in foreign 
mediums brings as good returns as that 
spent in the regular American journals. 
Although the rates of the former are low 
as compared with the latter of the same 
circulation, it is doubtful if advertising 
in them is as profitable. 

** A class of people with a fair amount 
of money to spend can be reached 
through the Italian and Bohemian 
papers, but the best mediums are the 
German, The latter are read bya pros- 
perous, purchasing people, and that is 
the class all advertisers endeavor to 
reach. 

‘* There are persons of nearly every 
nationality in the employ of this firm, 
and hence we have no difficulty in 
securing information in regard to the 
character of any foreign printed paper 
we contemplate utilizing.” 
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A CONTEST OF BRAINS. 


A comment upon a_ competition 
recently closed will prove of value 
to advertisers ; especially to those in- 
terested in the line treated. 

Early in February the Chemist and 
Druggist of London requested its read- 
ers to enter a competition in which ad- 
vertisements suitable for a supposed 
Mr. Blank of Dulltown, a chemist, 
were to be written, for prizes ranging 
from five to ten shillings. Twelve of 
the contestants were awarded prizes, 
and there were over three hundred ads 
received. 

Seventy of the ads were published in 
the Chemist and Druggist. A study 
of these ads will be of value to an ad- 
vertiser ; he has in them, in compact 
form, many modes for attracting read- 
ers, illustrated and placed in contrast. 

The catchy head-line predominates. 
The time-honored and hackneyed 
acrostic is present. The Chemist criti- 
cises this style as having a tendency to 
** handicap the rest of an ad.” 

A disposition on the part of some of 
the writers to inoculate humor into 
their business talk is noticeable. One 
who will give the matter a moment's 
consideration will appreciate the fact 
that a man, when he is looking for 
liver pills or any other commodity, 
other than jokes, will resent having a 
joke thrust upon him. 

The contest brought forth a number 
of extraordinary products in the prov- 
ince of nomenclature. Such grating 
and vague titles as these are to be 
noticed: ‘‘ Little Liver Liveners,” 
‘* Portal Pills,” ‘‘ Liver Bleachers,” 
** Liver Balancers,” etc. 

The choice of a title for any busi- 
ness is of great importance. It is ab- 
solutely essential that the name given 
to an article intended for universal use 
should not be such as will offend the 
public’s sense of delicacy. Vulgarism 
and vagueness should be avoided as 
the plague. A title should convey 
definite information. 

Some few of the ads have a decid- 
edly professional appearance ; they are 
good, both for display and argument. 
We reproduce two: the first with a 
view of showing that even with the 
limited facilities of a small newspaper, 
it could be set up. It is not a fault- 
less ad, but, when it is considered that 
the writer had in mind the require- 
ments of a country druggist, it is 
creditable. 
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LIVER 

The giants of old, @@@@@@ 
we are led to be- @ se 
lieve, were de- 
stroyed by antag- 
onists so small as 
to be out of all 
proportion to them 
in size; so to-day 
small pills, dwarfs 
in size, not only 
replace the large, old-fashioned pills, but 
quickly relieve and speedily cure Wind, Sick- 
headache, Costiveness and all Bilious Dis- 
orders. 


The ‘“‘ DWARF’ LIVER-PILLS, price 1/14, 
are sold only by 


BLANK, CHEMIST, DULLTOWN., 
(63) CHRISTOPHER CLAYTON, Oxford. 


LIVER 


PILLS. 
GIANTS 

in those 
DAYS. 


PILLS, 
DWARFS 
in these 
DAYS. 





‘The second is dignified, and has a 
business air about it that is pleasingly 
refreshing in this day, when one is al- 
ways on the look-out for some buried 
ad in his reading columns. A straight- 
forward ad like this one will invari- 
ably prove the best. 

It enumerates the several diseases 
for which the pills are a warranted re- 
lief, and it does so in an unobtrusive 
manner. 


Blank’s Sweet Little Liver Pills. 
A PLEASANT, PALATABLE, POSITIVE 
LIVER STIMULANT. 


B iliousness 
He adache 

Co nstipation 
Ind i gestion 
Ne rvousness 
Slee plessness 
Giddi ness 
Jau ndice 

Me | ancholia 
Fla t ulence 





Will Cure 
Will Cure 
Will Cure 
Will Cure 
Will Cure 
Will Cure 
Will Cure 
Will Cure 
Will Cure 
Will Cure 

1/1% 


Ta. OF ALL CHEMISTS. 
Will not weaken, but will strengthen and 
give increased vigour to the whole system, 
FROM THE LABO RATORY OF 
BLANK, CHEMIST, DULLTO WN. 
(66) RosBinson, Hull. 





The point of having a cut which 
illustrates more graphically than words 
possibly could the form in which the 
pills are sold is one that should be 
considered. 

A man who wishes to study 70 di- 
versified styles of advertisements, with 
comments thereon, will do well to send 
for the Chemist and Druggist, issues 
of March ro and 14 and April 21. 
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AGRICULTURAL PRESS. 


The short essays and catalogues appearing 
in Printers’ Ink from week to week, and in- 
tended to aid advertisers in making a judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 
form. All newspaper facts and statistics are 
= the American Newspaper Directory for 
I - 

The farming community of the 
United States comprises one-half of 
the entire population. There are, ac- 
cording to the last census, 4,564,641 
separate farms, averaging about 137 
acres each, and covering nearly one- 
third of all territory, omitting Alaska. 
The value of these farms, with im- 
provements, in 1890, was $13,279,- 
252,649, and the total mortgage debt 
thereon at the same time was $1,009,- 
148,431. The amount of the incum- 
brance in the eleven counties in and 
around New York exceeds the amount 
of mortgages on all the farms in the 
United States. In the Eastern, West- 
ern, Middle and Pacific States, as 
shown by figures compiled by Mr. Ed- 
ward Atkinson, 80 per cent of all farms 
are occupied and managed by the own- 
ers. More than one-half are free of 
any mortgage, and the rest are mort- 
gaged for far less than one-half their 
real value. He arrives at the conclu- 


sion that there is in existence no great 
body of the people of any class who 
are, as a whole, so free from debt and 
so absolutely independent as the West- 
ern farmers of the grain-growing 


States. The farmers of New England 
and the Middle States are equally in- 
dependent, and, as no other class is so 
essential to the existence of a nation, 
it is also true that they are the most 
self-reliant of any, and are less affected 
by commercial depression or the peri- 
odical panic. 

There are published 189 news- 
papers distinctively agricultural, and 
of these the 112 printed below are be- 
lieved to each have a circulation of 
more than 2,500 copies each issue. 
The regular issues of many of these 
papers are ten times, and, in more 
than one instance, are one hundred 
times greater than the minimum here 
set down. 

(Circulations to which the asterisk is 
affixed in this list may be relied upon 
absolutely.) 

Semi-WEEKLIES. 
Milwaukee, Wis.: Deutsche Warte... 
WEEKLIES. . 


Milwaukee, Wis. : Der Haus und Bau- 
ernfreund 


17,500 


Chicago, Tll.: Western Rural and 
merican Stockman 55. 
Cincinnati, O.: Am, Grange Bulletin, 
Cleveland, O.: Practical Farmer 
eur 5 Pa.: National Stockman 
an 
St. Louis, Mo.: Jour. of Agriculture, 
Chicago, I],: Farmers’ Voice 3 
Chicago, Ill.; Orange Judd Farmer. , 
Kansas City, Mo.: Jona and Agri- 
culturist.... 
Boston, Mass.: American Cultivator. 
Chicago, Ill.: Farm, Field & Fireside, 
Dallas, Tex.: Farm and Ranch.. .., 
Dallas, Tex.: Texas Farmer.,....... 
Dayton, O.: Farmers’ Home 
Des Mvines, la., Homestead 
Indianapolis, Ind.: Indiana Farmer.. 
New York, N.Y.: Rural New Yorker 
Philadelphia, Pa.: Practical Farmer. 
St. Louis, Mo.: Colman’sRuralWorld 
Albany, N. Y.: Cultivator and Coun- 
try Gentleman 
Chicago, Ill.: Farmers’ Review. 
Chicago, Ill. : Prairie Farmer 
Manchester, N. H.: Mirror& Farmer 
Milwaukee, Wis.: Acker und Garten- 
bau Zeitung . 
Milwaukee, Wis.: Erholungsstunden, 
Quincy, Ill.: Farmers’ Call 
Springfield, Mass.: New England 
Homestead 
Topeka, Kan.: Advocate _ 
Boston, Mass.: New England Farmer 
Fort Atkinson, Wis.: Hoard’s Dairy- 


man 
Lincoln, Nebr.: Nebraska Farmer... 
Mt. Vernon, Ill.: Progressive Farmer 
Port Jervis, N.Y. : Orange Co. Farmer 
Raleigh, N. C.: Progressive Farmer, 
Seattle, Wash.: Freeman’s National 
Farmer and ‘Turfman 
Topeka, Kan.: Kansas Farmer 
Detroit, Mich.: Michigan Farmerand 
State Journal of Agriculture... 
Augusta, Me.: Maine Farmer 
Boston, Mass.: New England Jour- 
nal of Agriculture 
Cleveland, O.: Stuart’s Agriculturist 
and Stock Breeder 
Lincoln, Nebr.: Western Resources... 
Louisville, Ky.: Farmers’ HomeJour'l 
San Francisco, Cal, : Pac. Rural Press 
Sioux City, Ia. : Western Farmer and 
Stockman 
Augusta, Me.: Turf, Farmand Home 
Boston, Mass.: Our Grange Homes. . 
Buffalo, N. Y.: Farmers’ Journal and 
Live Stock Review 
Denver, Colo.: Farmer, Fruit Grower 
and Live Stock Journal 
Denver, Colo.: Field and Farm 
Jacksonville, Fla,: Farmer and Fruit 


Madison, Wis.: Wisconsin Farmer... 
Meadville, Pa.: Pennsylvania Farmer 
Mechanicsburgh, Pa. : Farmers’ Friend 
and Grange Advocate 
Minneapolis, Minn.: Skandinavisk- 
Farmer Journal 
Portland, Ore.: North Pacific Rural 
Spirit & Willamette Farmer.... 
San Antonio, Tex.: Texas Stockman 
BEE PE ncevniecdshosnesy : 
White Sulphur Springs, Mont.: Rocky 
Mountain Husbandman 
Canajoharie, N. Y.: Hay Trade Jour- 
nal and Directory 
Cooperstown, N. Y.: 


4,000 
4,000 
4,000 


3,000* 

tsego Farmer, 2,531* 
Semi-MonrTuLIEs. 

Springfield, O.: Farm and Fireside... 250,891* 

Washington, D. C.: Amer. Farmer.. 125,124* 
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Springfield, Mass.: Farm and Home. 75,000 
Louisville, Ky.: Home and Farm.... 40, 
Minneapolis, Minn,: Farm, Stock and 
39,000* 


21,186* 
20,000 
20,000 
I 7,500 
I 7 ’ 500 
15,833" 


OME, ... e006. 
Huntington, Ind.: Farmers’ Guide 
and Home Companion 
Athens, Ga,: Southern Farm 
Racine, Wis.: Wisconsin Agriculturist 
Moline, Ill, : Western Plowman. 
Omaha, Nebr.: Cultivator 
Aberdeen, S.D.: Dakota Farmer.... 
Des Moines, Ia.: Live Stock and 
Western Farm Journal 
Minneapolis, Minn.: Northwestern 
Agriculturist 9,000* 
Ames, Ia,: Farm and Dairy ese 7500 
Milwaukee, Wis.: Der Landwirth.... 7,500 
Minneapolis, Minn.: Skoerdeman::en 7,500* 
St. Paul, Minn.: Northw. Farmer.... 7,500 
Barnesville, Ga, : Georgia Farmer.... 4,000 
Hornellsvilie, N.Y.: Farmers’ Journal 
Normal, Ill.: New Grange News..... 
South Bend, Ind.: Farmers’ Friend.. 
MonTHLIEs, 
Philadelphia, Pa.: Farm Journal. ...259,141* 
Springfield, O.: American Farmer 
and Farm News 
Indianapolis, Ind.: Agricultural Epit- 


12,500 


4,000 


154,500* 


omis! 75 
New York, N. Y.: Am. Agriculturist. 40,000 
New York, N. Y.: Our Country Home 40,000 
South Bend, Ind. : Clover Leaf 27,186* 
St. Lonis, Mo.: Field’s Farmer and 


Chicago, Ill.: American Swineherd.. 
Athens, Ga. : Southern Cultivator and 
ixie Farmer 
St. Louis, Mo.: Home, Farm 
+ Factory & Live Stock Journal.. 20,000 
Augusta, Me.: Nat’l Farm and Home 
Magazine 17,772* 
Augusta, Me. : ‘l'rue’s Farmi 
and Household Magazine 17,510* 
Portland, Me.: Hallett’s Am, Farmer 17,216* 
Portland, Me.: Thrifty Farmer and 
Fireside Magazine 
Chicago, I'l.: Western Agriculturist 
and Live Stock Journal 12,500 
Cincinnati, O.: Am. Rural Criterivn.. 12,500 
Port Huron, Mich.: Threshermen's 


16,871* 


Chicago, IIl.: Irrigation Age 
Kansas City, Mo,: Missouri & Kansas 


Kansas City, Mc.: Nat’! Dairyman.. 
Chicago, Ill.: Dairy World 
Rochester, N. Y.: i 
Waterloo, Ia.: Creamery Journal.,... 
Richmond, Va.: Farm Journal...... 
Des Moines, [a.: Western Garden 

and Poultry Journal 
Athers, Ga.: Southern Farmer...... 4,000 
Grand Rapids, Mich. : Amer. Cheese- 


4,000 
4,000 
4,000 


es, Cal.: Rural Californian 
Wheeling, W. Va.: O. Valley Farmer.. 
New Orleans, La.: Weather Journal 
and Agriculturist.,............ 


QUARTERLIES. 
Richmond, Va.: American Farm and 
Horticulturist 

These 112 papers, at the figures 
given above, show an aggregate circu- 
lation each issue of 2,568,419. The 
remaining 77 papers, each rated with 
less than 2,500 copies, give a combined 
issue of about 92,000. The largest 
circulation belongs to the Philadelphia 
Farm Journal, monthly, and the next 
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largest to the Springfield, Ohio, Farm 
and Fireside, semi-monthly. Each of 
the four publications, having over 
100,000 circulation, is furnished to 
subscribers at fifty cents a year. One 
of the oldest papers, as well as the 
best, is the Albany, N. Y., Cultivator 
and Country Germtleman, established in 
1831, and to which the subscription is 
$2.50 a year. The New York Ameri- 
can Agriculturist is, perhaps, the best 
known of any. It was established 
eleven years later, and its subscription 
price is $1.50. 

No agricultural paper is credited to 
either Arizona, Idaho, Indian Terri- 
tory, Mississippi, Utah or Wyoming. 

In the agricultural list are included 
those papers devoted to dairying and 
irrigation. They are readily recognized 
by their titles. 

LIVE STOCK. 

Many of the papers included in this 
class are, of necessity, among the 
agricultural publications already given. 
There are also many others strictly de- 
voted to live stock, and which can in 
no way be considered as agricultural. 
Combined, they number 154, and those 
which follow include all credited with 
a circulation of more than 2,500 each 
issue. (Circulations to which the 
asterisk is affixed may be relied upon 
absolutely.) 

DaILiesy 


Chicago, Ill.: Drovers’ Journal. ..... 
Kansas City, Mo.: Drovers’ Tel’g’m. 
So. Omaha, Neb. : Drovers’ Journal. 


20,000 
7,500" 
3,807* 

Semi-WEeKLIES, 

Chicago, Ill. : Drovers’ Journal 

WEEKLIES. 


* Chicago, Ill.: Western Rural and 


American Stockman 55 
Pittsburgh, Pa.: National Stockman 
and Farmer 42, 
Chicago, Ill.: Clark’s Horse Review. 17,500 
Chicago, Ill,: Breeders’ Gazette 13,000* 
Chicago, IIl.: Drovers’ Journal 12,500 
New York, N. Y.: Spirit of the ‘'imes 12,500 
New York, N. Y.: Turf, Field & Farm 12,500 
Chicago, I1l.: Horseman 7,500 
Cleveland, Ohio: Stuart’s Agricultu- 
rist and Stock Breeder 
Indianapolis, Ind.: West'n Horseman 
Lexington, Ky.: Stock Farm 
Lincoln, Neb.: Western Resources... 
Sioux City, Iowa: Western Farmer 
and Stockman 
Chicago, Ill.: Am. Bee 
Chicago, I1!.: Wooland Hide Shipper. 
Boston, Mass.: Am. Horse Breeder... 
Buffalo, N. Y.: Farmers’ Journaland 
Live Stock Review 
Denver, Colo, : Farmer, Fruit Grower 
and Live Stock Journal 
Kansas City, Mo. : Live St’k Indic’r.. 
Portland, Ore.: North Pacific Rural 
Spirit & Willamette Farmer... . 
San Antonio, Tex,: Texas Stockman 
and Farmer 


7.500 
7,500 
71500 
7,500 


ie 
5,500 
5,000* 
4,000 
4,000 


4,000 
4,000 


4,000 
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San Francisco, Cal.: Breeder and 

SPORE cevccsvccesosornives 
Semi-MonTHuies, 

—— Minn,: Farm, Stock and 


m: 
Huntington, Ind.: Farmers’ Guide 
and 1 Companion......... 
Omaha, Neb.: Cultivator. 
Des Moines, Towa: Live Stock’ and 
Western Farm Journal 
Medina, Ohio: Gleanings i — Cult. 
Sous, lowa: Farm and 
. Paul, Minn.: Northw’ . ‘four. 
Suaaatien Vt.: Holstein Fresian 
Register 
Des Moines, lowa: Turf 
MoNnTHLIES, 
Boston, Mass.: Farm Poultry.. 
St. Louis, Mo.: Field’s Farmer and 
Stockman,.......+ 
Chicago, Ill.: American Swineherd.. 
St. Louis, Mo. : Home, Farm and 
Factory and Live-Stock Journal 
Chicago, Iil.: Western Agriculturist 
and Live-Stock Journal 
Chicago, I/l,: American Sheep Breed- 
er and Wool Grower 
Des Moines, lowa: Western — 
and Poultry Journal 
Albany, N. Y.: Poultry Montiily.. 
ener ~ Ind,: National Sheep- 
4,200* 
4,000* 


4,000 


39,000* 
21,186* 
17,500 
12,500 
10,545* 


7+500 
7,500 


4,000 
3,000* 
30,521* 
25,000* 
23,000* 
20,000 
12,500 
10,000* 


5.000* 
4,926 


Costume N. YV.: Fanciers’ Review... 
Chicago, Ill. : ‘American Liveryman 
and Horse Owner 4,000 
4,000 
4,000 
4,000 


De Kalb, Ill,: Poultry Chum 
Geneseo, Ill.: Western Swineherd. . 
Syracuse, N. Y.: American Poultry 
4,000% 


Syracuse, N. Y. 
Review 
Warsaw, Mo. : Poultry Topics... 


: Poultry and Stock 
eecece 4,000 
3,000 

The extent of these various live- 
stock industries is made more apparent 
when it is known that one paper de- 
voted exclusively to bee culture issues 
10,545 copies and another 5,500; that 
one poultry journal alone issues 
30,521 copies, and that the American 
Swineherd issues 21,186. 

HORTICULTURE AND FLORI- 
CULTURE, 

There are 38 publications under this 
classification. Such as are credited 
with a circulation of more than 2,500 
copies are as follows (circulations to 
which the asterisk is affixed may be re- 
lied upon absolutely) : 

WEEKLIES, 
Chicago, Ill,: American Florist 
Denver, Colo,: Farmer and Rocky 
Mountain Fruit Grower. 
Jacksonville, Fla.: Florida Farmer 
and Fruit Growe , 
San Francisco, Cal. : California Fruit 
HOWE, ooicccses o6nedbneseoose 
Semi-MonrTuuigs, 
New York, N. Y.: Amer, Gardening.. 
MonTHLIEs, 
Floral Park, N. Y.: Mayflower 
Rochester, N. Y. : Vick’s Illustrated ” 
+ 75,000 


4,000 


INK. 


West Grove, Pa.: SuccessWithFlowers 40,000 
Rochester, N.Y.: Green sFruitGrower 20,000 
Springfield, Mass.;: Amateur Garden’g 15,500* 
Des Moines, Ia.: Western a 

and Poultry Journal..... 
Philadelphia, Pa.: Meehan’ s. 


QUARTERLY. 


Richmond, Va.: American Farm and 
Horticulturist, , 


sitemrineyinaadiiaiatomidiindi 
GRANT'S FATHER'S AD. 
From the Chicago Tribune. 

Gen, Grant’s father seems to have had a 
poetical turn of mind occasionally, as is evi- 
denced by the following leather advertisement 
in verse, which he composed to boom omg 
for Grant & Perkins, at Galena, in 1865, jus' 
after Jesse's son had whipped the * Rabel 

ee.” 
WHERE TO CALL, 

To leather buyers, one and all, 

We here address a friendly call, 

To see if leather you will buy, 

And if their stock you wish to try— 

If you wish to get some leather, 

Suited to every stage of weather ; 

If good and cheap you wish to find 

Exactly suited to your mind— 

Call on —_— & oe 
Se IS * * 

If with such things you've been supplied 

And only wish to a you's hide 

Then skin it right and trim it nice, 

And if you want the highest price— 

Call on Grant & Perkins. 

Since Grant has whipped the Rebel Lee, 

And opened trade from sea to sea, 

Our goods in price must soon advance, 

Then don’t neglect the present chance 

‘To call on Grant & Perkins. 


NU. 
a 


POSTAGE MANUAL. 

Geo, F. Lasher, of 151 North Tenth Street, 
Philadelphia, publisher of the ** Official Posta 
Guide,”’ issues a postage manual containing a 
great deal of information of interest to every 
one having dealings with the post- -office. If 
yuu want to learn what the postage is on this 
or that turn to the subject by alphabetical ar- 
rangement, and you are told all you wish to 
know. For example, under “*C”’ we read: 

Chameleons, live or dead, are unmailable. 
But if dried and unsealed, they are mailed as 
fourth-class matter. One cent, one cunce, 

An electric globe in front of a sample room 
in Akron, Ohio, has on it the inscription, 

*Tarry.”’ People thought it was intended to 
invite custom, but of late the owner has begun 
to advertise, and J. F. Tarry is found to be 
his name. Passers-by. heed the assumed in- 
vitation, and make jokes at Tarry’s expense 
—or profit. One irreverent consumer of 
** samples” was heard quoting Scripture re- 
cently: ** Tarry all night, etc. 

ee 


Tue arrival of Printers’ Sone will stop the 
busiest of business men in business hours, for 
it has such bright contributors on the line of 
advertising that it at once carries us down the 
homestretch of intellectuality and holds one 
with a spell difficult to break. We would that 
we could inspire our own advertisers to take 
it and read it. $2.00—10 Spruce St., N. Y.— 
Wade's Fibre and Fabric, Boston, May. 
——_—- «ee - -—_—_—_—_—_ 

A Fostoria, O., merchant advertises: 
“Don’t buy old shelf-worn goods until you 
see our line,” 
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SOLICITORS ARE HELPFUL. 
New York, May 17, 1894. 
Editor of Printers’ Ink : 

Continuing the discussion, **Is the adver- 
tising solicitor a blessing or a bane?” will 

ive as my opinion that to the advertiser who 

nows anything about his business, the so- 
licitor is a help, and to the novice, who must 
in some way have his eye teeth cut, the man 
with space to sell is no more harmful than the 
other gentlemen who stand ready to take his 
good cash and furnish him experience. In 
the case of the Ladies’ World, no regular 
solicitor is employed, but when the oppor- 
tunity presents itself the writer assumes this 
role, and has, among many others, inter- 
viewed Dr. John H. Woodbury and Mr. Al- 
fred E. Rose, the gentlemen who give their 
opinions upon this subject in the issue of the 
16th, and while he never suspected fora mo- 
ment that the doctor would be liable to place 
contracts in any medium save where he felt 
very certain good results would follow, he 
thinks the position taken by Mr. Rose quite 
consistent with the success attained by that 
gentleman since his advent in New York 
circles a few years since, as well as at the 
time when his labors were confined more toa 
local fieid in Buffalo. A man to be a good 
purchaser of any article must be a good judge 
of the commodity that he desires to procure, 
and unless he inspects the goods or inquires 
carefully into what is being sold to him, his 
efforts will not be as successful as they should. 
The person who purchases space for advertis- 
ing stands in just the same light as the buyer 
of goods for a large mercantile house, and 
were the latter to refuse to see the traveling 
salesmen who desire to place their goods be- 
fore him for his inspection, it would soon be 
found that others, less hidebound, would se- 
cure the bargains, while he would pay the 
fancy prices. I believe thoroughly in the ad- 
vantages to be derived by placing one’s busi- 
ness through advertising agencies, but at the 
same time I know that advertisers who 
meet the representatives of papers and mag- 
azines learn a great deal that could not be ac- 
quired in any other way; and in the selection 
of mediums, the location of positions, and the 
many details which must enter into successful 
advertising, such knowledge is highly impor- 
tant, 

Were advertisers to ignore the request of 
solicitors to lay before them the claims of 
their papers, the result would be that the 
older and best known publications would be 
the ones invariably selected, even though 
new papers might in many cases be far better 
for the use of the advertiser. I find among 
new advertisers a disposition to take as gospel 
truth any statement that is made by an old- 
time publication, and especially one that the 
advertiser has read when he was a boy, and 
yet in some of these old-timers the skilled 
advertiser never thinks of taking space, know- 
ing that there is nothing left but a shell. 

am not surprised that advertisers fre- 
quently are bored by the importunings of so 
many solicitors, but in such cases it is only 
necessary to deny one’s self to all, excepting 
those whom it is desired to see. If an adver- 
tiser is taking space only in magazines, it is 
unnecessary for him to see the representatives 
of programmes, country papers, etc., etc.; or, 
if he is using only city papers, it is easy for 
his attendant to inform the visiting solicitor 
that only representatives of such papers will 
be accorded an interview ; or, if he is using 
only agricultural publications, it is not a difh- 
cult matter to bar out other representatives in 
a genteel way; Lut because the advertiser 


has not the nerve to say no to those he does 

not wish to see, it would certainly not be to 

his interest to deny all solicitors an interview. 
Horace Dumars, 


QUEER SIGNS. 
Editor of Printers’ Ink: 

It is not long since you published a short 
article on Queer Signs, or something of the 
sort, 1 was reminded of two odd bits in the 
way of signs in the two extreme metrop- 
olises, San Francisco and New York. The 
sign in San Francisco was on Market steeet, 
over a bird and animal store. It read: 





TALKING PARROTS, MONKEYS AND 
DOGS. 











One day I called the attention of a friend 
to the sign. Said he: ‘* Let’s go in and josh 
the man about it.” We went. My friend 
approached a young man who seemed to be 

one and busy. ‘‘ Say,” said he, ** have you 
got any of those talking monkeys?” he 

oung man never looked up. e just said; 
*There’s one over there ’’—motioning to a 
huge simian in a caye—‘‘ go andtalk with 
him if you want to,”” Someway we didn’t 
want to, 

The sign in this city said simply : 





UMBRELLAS RECOVERED. 





Old "Wayback, when he was “ seein’ the 
sights,” discovered that sign. He hesitated 
a moment andthen went in. Said he: 

‘Say, I want yew to recuver my um- 
brella.” 

“All right,” 
“ where is it?”’ 

Old "Wayback looked at him in astonish- 
ment and drawled out : 

* Ef I knew that I'd recuver her myself,” 

Puit MiGHaLs, 


replied the workman; 


+> 





Tue only house to house advertising that is 
worth a cent to the acvertiser is that of leav- 
ing a sample of some really needful household 
article; then if the article is worth anything 
sales will be forthcoming. The safest an 
cheapest way to reach the people of all classes 
is through the newspaper. In cities I would 
prefer the evening papers.—C. A. W. 


MERCHANTS who don’t advertise in their 
home paper, but buy a rubber stamp and use 
it on their stationery and wrapping paper, 
may save a few nickles a year by so doing, 
but what an impression of the town does it 
give out.—Minerva, O., News. 


Tue advertiser that sticks to 
in dull times will find trade sti 


tea s ink 
cking to him 
when the tide changes.—Garrettsville, O., 
Journal. 


Tue merchant who advertises judiciously 
has nothing to worry him during the hot 
weather. His trade comes in like the tide.— 
West Union, lowa, Gazette. 

——__ +o 

Tue only amaranthine flower on earth is 
virtue; the only lasting treasure, truth.—Cow- 

er. 

- ‘The advertisement that embodies these two 
points is capable of exerting a beneficial in- 
fluence upon any business, 





PRINTERS’ INK. 


AN EDITOR IN NEED OF REPAIRS. 
Office of *‘ Tut Houston Post,” 
J. L. Watson, Treas, & Mgr. 
Houston, Tex., May 18, 1894. 
Editor of Printers’ Ink: 

This from the Texas Freeman, published 
by negroes, and a very creditable paper, solves 
a mooted * problem and sounds a note of 
warning. . L. Watson. 

“It won't do to fool with us editors, One 
of us at Brenham the other day laid a shoot- 
ing stick alongside of a patent medicine man’s 
head and he is now laid up for repairs.” 

—_—__ +o ——_— 


Tue Campbell Printing Press Mfg. Co. 
has removed to more commodious offices in 
the Metropolitan Building, Madison avenue 
and Twenty-third street.; 


P< 
Classified Advertisements. 


peck ey under this head, two lines ormore, 
without display, 25 cents a line. Must be 
ha n one week in ad 
WANTS. 
U= the Persian Corn Cure. 


vance. 


anges estimates of Dodd’s Agency, Boston. 


DS. AA ag A MAGAZINE, 200,000. 38 Times 
Building, N 


T= ST. mCHOLAS a wants your 
attention, and Geserv: 


JE w a —y ontuttes press. 
W ieee 1 Lyons, Iowa. 


l “— —— stamps are bought 
T. PARKER, Bethlehem, Pa. 


N a Pano: for effective advertising display. 
E. L. SMITH, 180 Washington St., Boston, Mass. 


LLUSTR’D features for new: er Ts and advrs. 
HARPER ILLUSTRATING 8 , Columbus,0O. 


GENTS wanted. Samplesand terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 


\ ANTED—Orders, at 10 cents a line, for a 
weekly family paper ie = circ. proved. 
L. MOSES, 132 Nassau 


1 7 ANTED — Agents to sell a Royal Fruit 
5 It does the work! A complete 
W. H. RAUCH, Wichita, Kansas. 


on Guaut, TAs ABOUT BUSINESS.” A 
klet tells about it—sent free. 


FREMONT 1 P BLISHING CO., Fremont, Ohio. 


6 QMALLT TALK ABOUT BUSINESS.” By mail. 
per, 40 cents; cloth, 75 cents. 
MONT PUBLISHING CO., fremont, Ohio. 


M°8E newspaper men to know the saving of 

time, labor and ener s caused by the prep- 
—-s of copy on the Remington Typewriter. 
327 Broadway, New York. 

——— em apher and ed. writer, with 5 
AS - — as of ste 8 Eo or 
on Stacia ub’n. , A St. Louis, 
Farm Imp. News, Chic TOU CK,” Printers’ Ink: 


OURNALIST WANTED--To oho interest in 
*) and editorial charge of prosperous high- 
class journal. Exceptional opportunity for capa- 
ble man. J. K. LUNDY, 215 Madison St., Chicago. 


DVERTISING wage Cenind By lk amy d in- 
vest in and take cha: rosperous a 
bmw illustrated journal. at ent opening for 
. . R. WARD, 125 Franklin St., 
Glienee, Ti. 


A*® elegant em mbossed cover on a catalogue in- 
sures it from the waste basket. It is our 
business to d and execute. Write for esti- 
mates. GRuiF TH, AXTELL & CADY CO., 
Holyoke, Mass. 
4 te ty desiring a good scheme to 
rease cash trade, and ~~ the anal Vi 
supply him with inexpensive an a perme ad 
vertising, address NATIONAL HANDY ARTICLE 
CO., Grand Rapids, Mich. 


RIGHT, man, with 
from 


ive 
to $5,000 cash, can secure 
tion, if competent, as editor daily and week- 
'y, and 10 per cent guaran’ di nd on in- 
AF medi 4 “N. R.,” Printers’ Ink, New York. 


NEWSEAPERS, circulars, les, etc., dis- 
and ad- 


samples, 
int tributed a Re a of bye i ai Ya 
n paint wa - 
fein, barn an mand F. ~ nee advertising A ee 
ressing RLIN CON 
Washing nm, D. C. 


P= wanted, country or small city pre- 
red, by e zperienced reporter, terse and 
vigorous editori phic —_ Baines = 
cels at “ Write ups” for advert 

muderate. Or will do space wor “kK b by a . 
dress Box 6, No. 598 12th St., New York. 


WS capable reporter, one who has 
d experience as canvasser for ads and 
ene in connection with ns was, 
‘oan active and competent y: man ad 
ble and permanent position “offers. A 3 by 
letter, oeng vetecensee, 5 rake long 
Island A 


a@ position as advertising manager ; 

I x don't 1 like the place I’ve got. i tave tore 

bitig = ads _ a roger while on many subjects, 

and, being a ical printer, am familiar with 

the little teckaicalities that ah advertising man 

should know. y be you want just such aman. 
“STYX,” care Printers’ Ink. 


Re county correspondents wanted at every 

ey seat where we are not now repre- 

ited. Men connected with local press prefer- 

red. Send e = ag ee for 

ot gag 7 mY need 

on ASSOCIA ED TRADE * INDUSTRIAL 
P S, 918 FSt., Washington, D. C 


you ape the manager of a in a 
dry goods or department store, send 
uz oun addvens and let us send you interesting 
information on an interesting subject. Likely 
ane t | (7 et you took the moment and the 
pose’ hat’s ag red . HARPER ILLUS- 
ATING. SYNDIO Columbus, Ohio. 


} ERE’S AN OFFER FOR BUSINESS MEN. 

When you hand your card to any one why 
not have one of which you can be proud—that 
will represent “age and your business in a credit- 
able, up-to-date style! An elegantly designed 
and engraved plate only $5.50. Special design in 
every case. Sketch | on approval—no charge 
if not accepted. Give exact wording and size. 
W. MOSELEY, Box F, 466, *, 466, Elgin, Th 


NORRESPONDENTS WAN WANTED—Everywhere ! 

/ Bright, young newspaper men run across 
hs and news items daily that are ex- 
RINTERS’ INK's line. ¢#~ They must be 

of interest to advertisers. 2} All such items 


r regu 
toward ak 
better. Address all communications to PRI 
ERS’ INK, New York. 


OTICE TO BUSINESS MEN, PUBLISHERS, 
etc., about to — anything in the way of 
advertising or trad lets, circulars, etc. 
Common Loe circulars, etc.,are generally cast 
aside—into the waste unread, while a 
novel, curiosity-inspiring cover design will al- 
most always awaken interest and gain a reading 
of the circular or booklet. I get up the most 
original cover Getgue for this purpose you ever 
saw, and furnish plates. Ske’ sent on ap- 
proval—no cha if not accepted. Give exact 
size. W.MOSE EY, Box F, 466, Elgin, Ill. 


- 


TO LET. 
yices MAGAZINE. Space. 


ADVERTISING space in ST, NICHOLAS. 


7 LET—Front office in ice in buildin et conn Spruce 
Street. Large and well | it 
electric light; size about 20. subdi- 
yaad into several offices. Rent, Soo a 2 month. 

‘or further particulars address GEO. 
ROWELL & CO. 


NEWSPAPER INSURANCE, 


NSURE present and future business b using 
&T. NICHO LAS, v 





‘OR street car 


PRINTERS’ INK. 


STREET CAR ADVERTISING. 
A. J. JOHNSON, 261 Broadway, New York City. 


RITE TO FERREE, First National Bank 
Bidg., Hoboken, N. J. 


Eockot ad- 


advertising in New 
dress M. WINEBURGH. Times E Bldg., N. Y. 


gee ge for advertising on = ele- 
railways New York, Brooklyn and 
street a — where. Rates and original 


sketches free. 


BROS., Temple Court, N. Y. 





ELECTROTYPES. 


AP tne you have received prices from every 
one else write me, telling just what you de- 

and see how chenee | money I will save you. 
fy. KEYSER, 15 Beekman St., N. Y. 


ag manufacturers’ prices, wood or metal. 
mt metal is the best on the 


sonia 
T. BARNUM 


facilities ; —— work. WM. 
& CO., New , New Haven, C; 


T7Wie Topas sae? ty 7° poor printer. 


e display ads so they w 
nt aloctros. Address 


ote the mre 


STON r Printers’ Ink Press, : Press, 10 Spruce = W a 
‘UTS of portraits for new: a la 1 .50; half- 


tones for fine 


vin, 
at low Je 
ENGRAVING 


oe and ik eciens 
Send for samples. PHOTO-TINT 
CO., 80 Dearborn St., Chicago. 


Cex LUTYPE is preferred by advertisers be- 
cause it is 10 per cent cheaper than other 
wood or metal base cuts; it is so | ht for mailing 


purposes you 
wood as a 
and cellu’ 
J.P. W. 


save the cost die = ut. Celta on 
asa cu ie. Celluty 
machinery manufactu y the 
.» Baltimore, Md., "8 


FOR SALE. 


ADVERTISING space in ST. NICHOLAS. 


A DVERTIE with Dodd’s Agency, Boston. 


Bos for “ito, novelty pester, N eens A. B. 


DODGE, 


$3. 50 BUYS 1 INCH. 5 nin copies Proven. 


WOMAN’S WOR! "Ss WO 


Athens, Ga. 


NEX borders for effective effective advertising cas. 
E. L. SMITH, 180 Washington St.,Boston, 


yo SALE—12,000 letters, received in 18%, each 


of which contai 


ceived. THE 


M Y wer gel for waters 


and vermi 


lists. Advertise: 


J.W. MILLER CO., Freeport, Ill. 


in-proof. 
rs need the oon HEBER WELLS, 


157 and 159 William St., New York. 


ANDSOME illustrations and initials for mag- 
— = bate cigane and general printin; a CL; 


Pant ILLUSTRATING CO, N 5 O Newark, x 


Fo SALE—The Elk Rapid: Rapids (Mich.) PROGRESS. 
Twenty years old. Fine job and ——— 
ronage. Republican town and conn 

of selling. Address BE J. ¥. 

ive. 


ealth cause 
DAVIS, as 


Fo SALE 


The undersigned owns, and has 
owned for twenty years, 124 lots in that ee 


of Jersey City known as Marion, and wants to 

sell eon allor part. The buyer need not 

much money down: just enough to convey the 
that the new man will hereafter re- 


seettnt eases 


ADVERTISEMENT CONSTRUCTORS. 
. NICHOLAS. 
Ss’ 


CssereL service at Dodd’s Agency, Boston. 


tained a sum of money when re- 


sare dust-tight 
Various sizes. Price 


Ts toresly Ba ld by W. ENNES, P. O. Box 


155, New Y: 


P-TO-DATE ads. They'll please po. DU- 


PORT, 


N. Elm St., Westfield, Mass. 


V hs ave 6 turned out more ads and better ones 

other house i the ~<a WM. 
JOHNSTON anager Printers Press, 10 
Spruce St., New York. 


BELIEVE a little book’s a good way to adver- 
— Four eS six ges, fanc 


er. y to 3 10,000, . 
W. W. BRETT 356 Central Park, est, N.Y. City. 


“a OOK of Ideas for Advertisers.” 50 illus- 

trations, 70 styles of ready-made ads. 
Table - ieee. ——— of valuable su “4 
tions. 100 pages. Onl As cents, post vas T. 
MA SLLETT. publisher, 78 Read 8 Reade St., N. 


ULARS an 
ADVERTISEMENTS 
hat pay. 
W. ENNES, P. O. Box 155, New York. 


[= % it strange! A Michigan man writes that 
he has been employing different ad writers 
Sor two years, and of all their work he likes 
mine best. And yet my rates were about half 
those of the other writers, Some of these days 
to raise prices. Then you’ll wish you 
had written to me before. BERT M. MOSES, 
Box 283, Brooklyn, N. Y. 


})°= anybody want advertising jingles o1 
ms? P —_ write —_ but I know 
where to get it done a good deal better than it 
usually is. Tu on one for $2, five for $5, not 
over bag dis = lines each, and cash with order 
every time. If they don’t suit I'll have them 
written over. CHARLES AUSTIN BATES, Van- 
derbilt Building, New York. May be you’d like 
an eight-page book in verse—all right, send $10. 


Ca for medicines and other proprie- 
/ tary articles are in my line. A t many 
clients have been pleased with what I have done 
for them in this wa: Just to get acquainted I 
will write one circular and one ad for $10. This 
is a special price, and those who wish to take ad- 
—_ e of it must send the order before June 

pa * fF a the money AE check, for 
whic 


tee to make the work satis 
factory. CHARLES Al AUSTIN BATEs, Vanderbilt 
Building, N.Y. “Circulars that sell medicine.” 


ITF 32 you want an original ad, chock full of con 
incing common sense, i god s u > and 
write it out for $2; 5, varied and c: ; 12, 
with the right ng— —full of vim, 0" a they’ re 
not right, according to So xeur way of looking at 
them, I'll make as tor refund your money 
without a murmur. on’t write lengthy ads at 
these Brices anywhere —_ 10 to 100 words 
each. I aim to tell you in a brief but 
unique way. My clients ay I rth tthe — JED 
SCARBOKO, Box 63, Station W, Brooklyn, N. Y 


ge Bans a a couple of little booklets 
for —_ house. They are going 
to put ‘on eg the pac kages that go out of the 
store and also inclose th them in their letters. This 
is an absolutely sure way to circulate business 
literature and it occurs to me that perhaps 
others would use the method if. it were not for 
the bother of getting the matter ready. In the 
case I speak of, I wrote the booklets ‘Gest ed 
the arrangement yt delivered the whole t: ing 
ready printed. My client Soe no bother at al 
The eight- e booklet cost $35 for 5,000. The 
other was eight panes § and a cover, on more ex- 
— paper, and cost $65 for 5,000. Each one 
one catchy "little = on the first page. I 
have samples of both books and will send — 
it ‘ou are eo I can take care of bi 


W: ‘O 
BAT ES, atoms Bldg., N. Y. ‘Ads that sell 
goods.” 


_————_ -+>- 
ADVERTISING NOVELTIES. 
I Ne! + ig G rates invariable in ST. NICH- 


J EW borders for effective advertising di lay. 
K.L, SMITH, 180 Washington St., oa, Mase 


Sivrite machines will boom your circulation 
wo OR for a, beet ulars and prices. FAVORITE 
FG. CO., abash Ave., icago, Ill. 


rox the purpose “of in inviting announcements 
of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once for one dollar. 





PRINTERS’ INK. 


ADDRESSES AND ADDRESSING. 


S* NICHOLAS. 
— County, lowa, printed 
reulars @ 


1,900% tet lise, 
nd samples distributed. 


£2 r lot 
AKER. E Selee West Union, Iowa. 


JERSONS who have facilities for one: ad- 

vertisers and consumers into contact ugh 
lists of names and resses may announce them 
in 4 lines, under this head once for one dollar. 
Cash with o 


ETTERS bought, sold or rented. Valuable 
nes of fresh 


letters always in stock for 
rental. Write for lists and 


rices. Medical let- 
ters a iL yw, oy GWELL & CO., 112 
Dearborn St. icago, 


NAMES and addresses 


- a 
ILLUSTRATORS AND ILLUSTRATIONS. 
S'- NICHOLAS. 

3. Best works only. H. 
10 Spruce 8t., N. Y. 


kinds of drawings and designs made. 
E. LUTZ, 165 = Ave., Buffalo, N. Y. 


\ 7JOOD ENGRAVIL 
SENIOR & CO., 


A™ 





Ss UPPL IES. 


7 AN BIBBER’S 
Printers’ Rollers. 


] OSTON Adv. Coupon Co., 
bill-heads, 6s, 1 
for etching. 


Vy Ag Se 
ter St., New 


DVERTISING supplies business when noth- 
4 ing else will. Try ST. NICHOLAS. 


NE EW borders for effective advertising a. 
E. L. SMITH,180 Washington St., Boston 


fe aie . ss with ink manufact- 

red by the ILSON PRINTING INK 
Co., L’t’d, rtf eons Bi. ep hy! — York. Special prices 
to cash buy ers. 


NIRCULAR letters reproduced and addresses 
inserted $7.50 per Experts can aparece ey 

tell it from popaine typewriting. b 
YE, Mason: ic Temple, Chica Chicago. 


oan DEALERS— M. Plummer & Co., 45 

kman St., N. Y., sell every kind of paper 

used by printers ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink. 

WV ABDIS impo ported 1 note pé paper aay English 

Vellum”), 20 cents und, cut any size 

ea sto match. Send for manple. ALBERT 

KING, 87 and 89 William St., 


1 DUBLI ISHERS’ COMMERCIAL UNION, 86 World 

dg., } , 215 Madison St., C hicago. Fur- 
aan lists of advertisers, with credit ratings, 
and makes collections. Send for full particu 
lars. Yearly service, $15.00, 


N envelope is a faithful servant. It’s clothed 
by law with as many safeguards as a treas- 
ury vault. We will save your treasury a pretty 
peany ina year if you will pin your envelope 
th to us. 5,000 envelopes (6% xx, white), strong 
and good enough for any man, printed by iy 
rs, after you ve o.k.d the proof, for $6.0 
But you must send check with order. Sam mpies, 
2c. stamp. LANDON PTG. CO., Columbus, O. 


Boston, Mass. 4,000 


BRUCE & COOK, 190 
fork. 


sc ts Reta 
ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


Gi Dodd’s Agency, Boston, a trial. 


Y EO. 8. KRANTZ, special advertising agent for 
XN. Y. dailies. 1 


W. i4th St., 
Nee Advertising and Purchasing 
Agency. 19 East 14th St., New York. 
DVERTISING. ‘City and country a 
See GEO. W. PLACE, 52 2 Broadway, 


Cis: K.HAMMITT, Advertising, 231 Broadway, 
will serve you effectively, economically. 


‘“HARLES H. FULLER’S NEWSPAPER ADV. 

/ AGENCY, 112-114 Dearborn St., ry il, 

Teinple Court, New York Established 1880. Es. 
tes cheerfully furnished. 
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100 Fretchee abv: AGENCY Cletcand.o. 
et 3 intend to advertise in any manner in the 


. C., consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C 


¥ wish to advertise a here 
time, write to 


the CEO. 3 ROW WELL 
ADVER' ISING CO., 10 Spruce St., New York. 
_ Bt teed Bron ister, 
Nassau St., Ne 
A arae. 
vertisin, K e in you 5 reece site 
HERMAN J. TIN CO., ¥y902 7 it., Wash., 


H*’ Newspayer Advert Advertising Agence, 
w York. 
LIVE Washington ines in exchan; 
YNONGRESS - in session. We are corre 
C al over 


. 8. hb 
1902 7th St., Washin; ame 
tt — journals not already. -* file with us 


lease send adv commissions. 
ASSOCIATED. TRADE &. INDUSTRIAL PRESS, 
Washington, D.C. Established 7 years. 


be INTER-STATE ADVERTISING AGENCY, 
Kansas City, Mo., offers 
‘ood service on reasonable 


oa lications. We prove our work. If you wish 


“to enter this field, write to us. 


ry”. 
I PRINTERS’ IN 
ADVERTISING 
BUREAU. 
If you wish to so advertise 
mis Th a ible retu 
ne est possible return 
FROM ~ 


The seaatiost ossible investment 
dress (after June 10th) 
The Printers’ ‘Tak savers Bureau, 
Spruce St., New 
Your otvertinnienes will be written, “by Printers’ 
nk Bureau of tackle pew gg me Writers. 
’ Ink Bureau of Adver- 


fore 
Set in type by Printers’ 1 Ink Press. 
Inserted in Famers selected by the Editor of 
nk 


Printers 
Contrac ted for by the Printers’ Ink Advertising 
rea 


u. 
‘Terms: CASH. Generally in advance. 


PREMIUMS. 


ssRox o’ Brownies” (rubbe retail 
25c.). EAGLE SUPPLY CO., Ss aven,Ct. 


UR catalogue has the best premiums. HOME 
BOOK COMPANY, 142 Worth St., NewYor’. 


*EWING machines half price to ublishers. 
Lists free. AM. MACHINE CO., cago, Lil. 


ST. NICHOLAS celebrates his queneediaes birth- 
\ day so successfully that the first edition of 
the November number is all sold 


Newer ar ER premiums. The latest ideas i 
s and complete books. ARIEL BOOK 


co att S Market St., Philadelphia. 


DREMIUMS— Sewing machines are the best. 
Will increase your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


INELY illustrated, popular books, premiums 
for merchants, manuf'rs or ee bt inal ;low 
res. HOME PUBS., 201 Pine St Louis. 


TOTHING that is cheap in the art folio 
line pays, for the handling. Our “American 
> ries” is a work of art, and it om 
ase a" to write for sample. H. SE] 
sc ‘HOP 


304 Dearborn St., Chicag: 


D weltems and compositors will be — paid 
+! contesting for the special premiums of- 
fered for specimens of their skill in the INLAND 
PRINTER for June. Seg 20 cents for amp co 
Published June 1 x prizes offered fk: 
LAND PRINTER con “S —— Monroe St., ,Chicago. 


BILLPOSTING AND DISTRIBUTING. 
I H. JOHNSTON, advertising distributor. 
e 1531 Franklin Ave., St. Louis, Mo 
LL kinds of advertising distributed through- 
“a out Lackawanna and adjoining counties. 
arge moderate. Also signs nailed up. 
PRICE, 123 Sherman Ave., Scranton, Pa. 
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SPECIAL WRITING. 


c= of the best dailies and weeklies use 
confidential “ ed. copy.” It pays. G tat aod 
MOND, Newport, R. I. 


OR ‘ial ba aay ing of an any kind, descrip ve 
occasio! et ve 

articles, address mt MA RORET i 

Highland Place, i Wy 


for Fours rth of Jul and story 
ea not satisfactory 
ck Refer to Indian- 
HOLMES,” 91 
tind. 


ENTINEL. 
hiand Place. We. 


ADVERTISING MEDIA. 


ERSIAN Corn Cure. Seupies free. Send ad- 
dress to M. COHN, 332 5ist St., N. Y. 


Cer increase in circulation is went 
UR HOME, Rose, N. Y., semi-mo. 

ADVERTISERS” GUIDE. Mailed on recei 

stamp. STANLEY DAY, New Market, 


ARDWARE DEALER’S MAGAZINE. pont 
for adv. rates and copy. 78 Reade St., N. Y¥ 


COVER the State of Indiana. 13 leading dai- 
— FRANK 8. GRAY, 12 Tribune Bidg., N.Y. 


7 advertising im PRINTERS’ INK 
amount of $10 is entitled to receive 
the ser for one year. 
OMINION Newspaper List (60 weekly 
Sworn circulation 32,236. CANADA Raby 
CO., Hamilton, Ont. — 
A ey! pag Arp 10 cents per line; cireu 
lation 20,000. Best medium on earth. CRIPE’S 
SOMMERCIAL REPORTER, Marion, Ind. 
'T.HE OPTICIAN AND JEWELER guarantees 
circulation “— x3 e a each month among 
people who buy. % len Lane, New York. 
At DVTS. placed in ea ah of 140 local weeklies ; 
_ a line a week. Only one electrotype 
UNION CO., 15 Vandewater St., N. Y. 
BE ret Own your own 
r. Send for estimates to PICTORIAL 
W IES CO., 132 Nassau St., New York City. 
20 & CENTS a line ; 100,000 circulation ; AGENTS’ 
GRIP ; first issue June 12. P. O. receipts for 
proof. Space is going fast. Box 229, Rose, N. Y. 


To METROPOLITAN 


t of 
J. 


AND RURAL HOME, 
N.Y., an agricultural and family journal, is- 
sues over 500,000 monthly. It pays advertisers. 


HE = pits vide 


235 Broadway, N. Y. 
agent pele -in-advance circulation of any 
similar mont 
rates and sample copy 


in the United States. Send for 
yoneen methods make as great an impres- 
sion on weeklies as on dailies. Modern 


methods are employed to increase the New York 
WEEKLY Times’ circulation and influence. 


“é Go OLLY, b tes ,she pulls! Hon HOMES AND HEARTH 


monthly; fal 
3c. Send to WATTE 
Row, N. Y. 
“HURCH MAGAZINES. An effective medium, 
/ reaching 35,000 Philadelphia homes Twenty 
menqeatncs ublished for leading churches by 
the Church Association, Incorporated. 10 
8o. 18th St., Philadelphia, Pa. 


y 4 | yes PER LINE—Sworn circulation of 
Manchester SATURDAY TELEGRAM for April 
over 70,000 per wee! It pays advertisers. Send 
order for advertising to N. Y. Office, 517 Temple 
Court. C. E. ELLIS, S, Manager. 


‘HE SIL’ VER CROSS, of 158 W. 23d St., N. Y., is 
thi Daughters’ 


wl. yearly, 
BERG’S AGENCY, 21 Park 


ine. The man- 

- y: “It has been the 

means of introducing our goods into hundreds 

of cities where we were not previously doing 
ness.”” May we send you a copy! 


;{;RATERNITY PAPERS—1I am special agent for 

#_. the official — leading Inch, of the 4 
h, one time. 

ites ‘ 


8. KRANTZ, Special Agent, 102 W. 14th St., N. Y. 
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AP caintion in newspapers of, “known cir- 
means “ BUSINESS ” Lt ad 
—<—- A. FRANK RICHARDSON, Tribune 
Bidg., N. Y. of C , Chicago. 
MERICAN SWISS 188 GAZETTE. 
nische Schweizer — 


why the ae pee Owe Fe aes 


> lesen in Washington 
i in Switzerland as mela f 4 = — 


nish Swiss you must buy space in their national 

per. ‘Advertising. rates 20 cents a line for 
one time, or $25 an inch for a year. Offices, 116 
Fulton St., New York. 





MISCELLANEOUS. 
Ss" NICHOLAS. 


U= the Persian Corn Cure. 
a dealing with Dodd’s Agency, Bos- 


VEE 
SAFE. we Pe pay freight. Send f. ircu- 
$1 8 lar. ‘ELGIS WSAFE 0., Elgin, Ill Se 


SEP oe cabinet photograph a and 35c. and a 
— ture photos. G. FAIRFIELD, Wind 
Gap, 


NEWSPAPERS 
ann PERIODICALS. 


Advertisements under this hea this head, two lines or more 
ay di: ay. soe a —- Wit — 
y or ice 
50 cents a lines Mu be ndnded 
in one week in advance. 


CALIFORNIA. 


OS ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 14,000 daily. 


CONNECTICUT. 


Ts DAY prints more home advertising than 
any-other New London, Conn., paper. 


weeny T|MES: Hartford, com. 


THE HARTFORD TIMES. 
Wrz O. Burr, Publisher. 
RuFvs H. Jackson, Bus. Manager. 
Daily— 12,500 circ circulation. 
The great advertising medi — for reaching the 
utm 

Weekly —7 ,000 circulation. 
Advertising rates the chea in the State, in 
proportion to circulation. ou cannot afford to 


skip Connecticut. Send for sample copy and 
rate card. 


PERRY LUKENS, Jr., New York Representative, 
73 Tribune Building. 


‘DISTRICT OF COLUMBIA. 


ALERT advertisers advertise in KATE fFIELL D's 
WASHINGTON, Washington, D 


GEORGIA. 


dhe ENTERPRISE, Smithville, Ga., all home 
print; 1,000 subscribers. 


INDIANA. 
The Big ‘Weekly of the West. 


N TRIBUNE, of Indianapolis, Ind., 
is the Ss WEEKLY published in Lndiana. 


BIBBER'S 
ters’ Rollers. 
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KENTUCKY. 
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NEW HAMPSHIRE. 





TOCK F. = Ah ——- horse train- 
S eae Anything to 
Ne ME ADVOCATE covers 
the me 3 Blwe eg ” Annual rates, 10c. an inch. 


LOUISIANA. 


os SIGNAL, Crowley, wt 1,250 — n. 6 
col., 8 p., all home prin d rates. 








N®&* OE tae ae In S issue of June 13th 
ot: What papersccall en advertiser es 
rs an advertiser us use to 


use is made 
this is invitation, due c it 
col — dent will —_—— a alee to a year’s sub- 
scriptio Printers’ INK in payment for serv- 








MAINE. 
BANGOR COMMERCIAL. 


Dail 4 average, “pearly 5,000 copies. 
ly average, ove over 14 ,000 copies. 


The Daily and Weekly ed: editions of the CommER- 
CIAL are larger than the corresponding editions 
of both the other papers in Bangor combined, 
and only one other paper in Maine has as large a 
circulation as the COMMERCIAL. 

. P. Bass & Co., Publishers, Bangor, Me. 
PERRY LUKENS, JR., New York Kepresentative, 
7$ Tribune Building. 


MASSACHUSETTS. 
40 ¥ WORDS, 6t.,50cts. ENTERPRISE, Brockton, 
Mass. Circulation 7,000. 


Ni BEDFORD (Mass.) JoURNAL. Daily aver- 
e over 4, . Remember us when placing 























MICHIGAN. 


om a CIRCULATION for 
40. 000 po fone Line. vo copies 


moot of circulation 

“ONCE A MONT (——hy MICH. 
MINN ESOTA. 

INNEAPOLIS TIDENDE has the la 


N culation of any Norwegian- 
in Minnesota. 








rest cir- 
paper 





NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find I(T PAYS! 

YEW JERSEY—In its issue of June 20th PRINT- 
pt ERs’ INK will publish an article on Se sub- 
ject : “‘ What papers shall an ve r use to 
reach the peso’ of New Jersey !”” Contributions 
are invi' from persons who deem themselves 
eompetent to prepare such an article. If use is 
made of any article sent in, in response to this 
invitation, due credit will be given, and our cor- 
respondent will be entitled to a year's subscrip- 
tion to PRINTERS’ Ink in payment for service 
rendered. 











NEW MEXICO. 


N EW MEXICO—In its issue of June 20th Pruvt- 
4 ERs’ INK will pas an article on the sub- 
ject : “ What li an advertiser use to 
reach the people of New Mexico?” Contribu- 
tions are invited from persons who deem them- 
selves competent to yes re such an article. If 
use is made of any a: le er in, in response 
this invitation, due aa will be given, and our 
correspondent will be entitled to a year’s sub- 
scription to PRINTERS’ INK in payment for serv- 
ice rendered. 








The Housekeeper,“ iiinn:!* 
application. Pays Advertisers. 


ULUTH. 
Population to-day, 75,000. 
The most prosperous city ae: the country. 
THE NEWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 
Published every day in the year. It is the 

leading and largest circulated newspaper at the 
head of the lakes. 


Perry LUKENS, JR., Eastern a4 ee 
73 Tribune Building, N. Y. Cit, 


MISSOURI. 


HEP? 2 DES GLAURENS, St. Louis, Mo. | 
1850. Circulation 33,000. Brings resu' 








Est. 


[se HOME CIRCLE. St. Louis, Mo., is the best 

advertising medium in the fest. 75, 
copies ay month Estab- 
lished in 1 


= D ae GLAUBENS, St. | sous. puis, Mo. Est. 

Circulation, 33,000. Brings results. 

Our Catholic Premium Almanac, of which over 

50,000 copies are distributed, is the most hand 

some book of = kind published, and brings re- 

sults to advertisers. For specimen copy and 
rates address us. Ready for press July 1. 


NEVADA. 


.EVADA~—In its issue of June 13th PRINTERS’ 
A InK will publish an article on the subject : 
PR papers shall an advertiser use to reach 
soe of Nevada!” Contributions are in- 
from persons who deem themselves com- 
petent to prepare such an article. If use is made 
of any article sent in, in response to this invita- 
tion, due credit will be given, and our corre- 
spondent will be entitled to a year’s subscription 
pa PRINTERS’ INK in payment for service ren- 
ered. 


. 50c. per agate line. 








NEW YORK. 


St NICHOLAS. 








0 he 4 trial lines 25c. in Watertown (N. Y.) 
HERALD—30,000 readers. 
OR any good business it will 
Ik CHRISTI TAN ApvocaTE, New York 
| OWELL accords THE LE Roy Gamers | largest 
weekly circulation in Genesee Co., 
7 EWBURGH, N. Y. Pop. 25,000. The “eaten 
newspaper, daily and semi: weekly JOURNAL AL 


100,000 EATON, Hit saa 
x Rose, } 


| Chemung Sena. N. Y., according to the 
American Newspaper Directory for 18%, now 
in press, the Elmira YouNG WOMEN’S BANNER has 
a larger regular issue than any other bi-monthly 
paper. 
HE LADIES’ WORLD promised 375,000 copies 
for its June number, and gives a paid circu- 
lation of 385,000, or 10,000 copies more than the 
number promised. July—Mother’s Number—de 
voted to the care of infants and children. Forms 
close June 10th. S. H. MOORE & CO., Publish- 
ers, New York 


F M. LUPTON’S popular periodicals, THE PEo- 
* PLE’s HomE JOURNAL and THE ILLUSTRATED 
Home GugEst. Sworn circulation, 500,000 copies 
each issue. Advertising rates, $2.00° per agate 
line, less time and space discounts. For sample 
copie s and further rticulars address F. M. 
UPTON, publisher, 106 & 108 Reade St., N. Y. 


A COMPARISON ____—~ 


During 18938 the New York EVENING 
POST contained 2% per cent more cash 
advertising than any other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 





to use THE 
City. 
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ADVERTISERS «keep your eye on 
GODEYS” 
because the reading public are getting, 
“4 & tor the price of 1,”” 
which means—“ ly your choice of any 
American 1 Free.” 








Nivbex will pub its issue of June 27th PRINTERS’ 
a ee = phe eae vo Lond subject : 


reach 
Contributions are 


th ie or N Yor xt” 
e ie of New York!” 
invited ¥ m 


tent to yrepare 
com mi 

made o f artic 
invitation, due credit will be given, and our cor- 
ae it will be entitled to a year’s subscrip- 
tion to Printers’ lnk in payment for service 





PUBLISHERS SILVER Cross, 158 W. 23d St.,N.Y.: 


April 23, 1894. 
We wish to congratulate you upon the great 
improvement in you: F paper, and we are pleased 
to state to you our belle its value as an ad- 
vertisi: = medium, goi Se eS 
lect an i desirable co cones ituenc been the 
means of introd: m goods in 
cities where 


“a | a — 9 a 

we were ‘noe previously doing a 

ness. Yours very truly, CHILDs & CHILDs, 
Mfrs. “ Bon-Ami” Soap. 


“wa 
can be depended upon 
for one thing and that 
is the quality of its 
circulation. 
NORTH CAROLINA. 


J ie ~ CAUCASIAN leads in dt State. Has the 
largest paid-up subscriptio: 











Oe D its issue of Bs. 4 1ith Printers’ Ink 
Hy - ae oe on = subject : 


will our 
— will be entitled £ a vyoar's subscription 
. a Ink in payment for service ren- 
le 





OKLAHOMA. 


OM ens! Ta wil its issue of July 18th PRInt- 
ERs’ INK a mdm an article on the sub- 

ect : * What rs shall an advertiser use to 
pad the people « of Oklahoma?” Contributions 
are invi from persons who deem themselves 
competent to prepare such an article. If use is 
made of any article sent in, in response to this 
invitation, due credit will be given, and our cor- 
respondent will be entitled to a year’s subscrip- 
poe ag PRINTERS’ INK in payment for service ren- 








OREGON. 


O REGON—In its issue of July 18th PRINTERS’ 
whore will publish an article on the subject: 
papers 1 an advertiser use to reach 
op aa ple of Oregon!” Contributions are in- 
vi hens persons who deem themselves com- 
oeeet te prepare such an article. 1f use 
of any article sent oe = response to this invita- 
+ due oes ee, and our corre- 
ll be to a year’s subscription 
SV InK in payment for service ren- 


dered. 
PENNSYLVANIA. 


SO Siroulation 0 Spe | ae eee has the largest 
ton paper. 





will a 














SENNEYLV ANIA ~e its issue of July 25th 
PRINTERS’ dh will 1b pom an article mn = 
ara pears hall an ve 
epee of Pennsylvania !” Contribu- 
rom persons who deem them- 
sare such an article. If 
cle sent in, in respo 


ary competent to as 
is made cf any art: 
to > this invitation, due credit will 





ORTH CAROLINA~—In its <= of July 4th 
img Ad Ink will = an article on the 
“What “cit shall an advertiser use to 

le of North Carolina!” Contribu- 

ate a persons who deem them- 

tole sent such an ee. if 

he yabas — Ly in res se to 

this an due credit be given, aad 0 our 
col mdent will be epeitied to a year's sub- 
seri; m to PRINTERS’ Ink in payment for serv- 
ice yendered. 


NORTH DAKOTA. 


— DAKOTA — In its issue of July 4th 
PRINTERS’ INK be 1 eee an article on 
the me oe B “ What rs shall an ise: 
use h the weopie ¢ of North Dak ota?” Co 
tributions are invited from persons who deem 
themselves competent to prepare such an article. 
If use is made of any article sent in, in response 
a. this invitation, due Scans ae 1 be given, and 
correspondent will be entitled to a year’s 
Saneanigiion to PRINTERS’ InK in payment for 
service rendered. 


OHIO. 


M USKINGUM FARMER for Southeastern Ohio. 
$6 aninch this year. Zanesville, O. 
«er? TOLEDO EVENING NEWS leads its com- 
tors in local circulation—10,000 daily. 

7 ITH a magnificent Foi tay ag oo alow “ad” 
W' rate ; an earnest desire to be of benefit to 
advertising patrons; a constant watch to keep 
disreputable ad ‘advertisers out of its columns ; and 

n absolute guarantee to its readers that the 
n ‘ads ” they{see in its columns are always to be 

FARMER AND FARM 




















become its patron if 
tiser. Ask the peda se adverti 
the most confidence in what 


| A or fal Y information to GEO. 
Manager, 193 World Bidg., New York City. 


e thinks ‘of 


will = onneee to a year 
subscription to PRINTERS’ INK in payment for 
service rendered. 


RHODE ISLAND. 


|" NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 circulation. 








NEWPORT DAILY NEWS, 8 pa per of “krtown 
circulation. ” Average on 3,500 copies 


TEXAS. 


THE rae POST: Houston, texas, 


REGULAR m0! e THAN ANY 
DAILY it NEXaS a and is so by Row 
ell’s 1894 Directory under a orfeit of 3100. 8B. ©. 
KWITH, Sole Agen’ Foreign Advertising 
New York and Chicago. 


WASHINGTON, 


QEATILE TELEGRAPH 
K 














SEATTLE TELEGKAPH, the aes 


Democratic daily north of San Franci: 


WISCONSIN. 


cece, Milwaukee. The leading German 
‘4 religious newspaper in Wisconsin. 








w* ——} AGRICULTURIST, Racine, Wis 
circulation of any English paper 





AMERICA. 


in Wissonie 
ub. 


SO. & CEN. 
D. and w.; 


panamas STAR AND HERALD 

Panama ; est. 1849. Eng. and Span. editions 
cover Mexico, Cent. and So. America. Cir., ‘ . 
ANDREAS & CO.., gen. agents, 52 Broad St., N. ¥. 
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The New-York Times 


___ The American Newspaper Directory for 1894, published by 


Geo. P. Rowell & Co. of 10 Spruce Street, New York, is an invalu- 


able source of accurate information on newspaper statistics. Those 





using it are asked to remember that the Directory was issued in 





April, 1894; that the information about circulation was gathered 
between Oct. 15, 1893, and Jan. 15, 1894; that the circulation ratings 


accorded are not the editions the papers are now printing, and that 


the circulation ratings represent the actual issues for a whole year 


preceding some date between Oct. 15, 1893, and Jan. 15, 1894. The 





plan on which the annual revision of this Directory is made is the 





result of twenty-six years’ painstaking experiment. The publishers 
solicit intelligent criticism of the plan, and promise always to give 
anth wees Ger cael eomeration.. The Amie Pome: 
per Directory for 1894 contains the names of 20,169 newspapers and 


periodicals, the circulations of which are given with all possible accu- 





racy. It gives aiso much other valuable information relative to the 


publications. There is a complete list of the newspapers in each 





county, arranged by States, and a separate list of all papers rated in 
the body of the book that have a circulation over 5,000. It includes, 


also, a list of all class publications, religious, agricultural, etc., with 








cations. Another important feature of the Directory is the descrip- 





tion of the places in which the papers are published. The price of 








the Directory is $5.—. Y. Zimes, May 2oth. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors AND PusisHers. 


Pree: Tw Issued every Wednesday. Subscription 

Two Dollarsayear. Five A a copy; 
Three Dollarsa hundred. No bac! phan sige 

‘New: r 5 who desire sub- 

scribe fo or Privrens i Lange 0 Be ay benefit ot their 

vertisin: rons can oO! special rms on 

application. = 


197 Being printed from ponge 4 it is always 

to issue a new edition of five hundred 

= ike $15, or a larger number at three dol- 
lars a hundred. 

t@ Except by special assignment, PRINTERS’ 

InK does not seed contributions from persons 

who expect the return of un manuscript or 


to be paid for their contributions. 
wea If any person who has not paid for it is 
receiving PRINT! 
has subscribed in his 
stopped at the expiration of 1 of the ia 


-_ ag ted. it 4 — some C4 
Orrices: No. 10 Spruce Street. 
CIRCULATION. 
Average for last 13 weeks, . 


NEW YORK, JUNE 6, 


18,058 copies 








1894. 








MANY a good advertisement has 
proved ineffectual because it was badly 
set up. 


THE successful man makes circum- 
stances, the unsuccessful are governed 
by them. 


THE quickest, cheapest and most ef- 
fectual block that can be used to check 
a declining business is advertising. 


=__ 

BECAUSE your ad is in a comic paper 
don’t commit the error of attempting 
to make it humorous. Stick to first 
principles, and talk in a straightforward 
and legitimate manner. 


DISPLAY does not mean an extrava- 
gant use of space. An advertisement 
that occupies sufficient space to make 
it: prominent will not be overlooked, 
neither will it be obtrusive. 


It is the duty and it should be the 
pleasure of every publisher to give his 
advertising patrons all the attention 
they deserve ; it is upon them that he 
depends for his profit. Yet it is evident 
that no especial care is given to the 
editing of the advertising pages by most 
publishers, Only a few papers and 
some of the magazines are enterprising 
enough to establish departments that 
take charge of advertising and see that 
it is properly edited. This practice is 
bound to become popular, and it 
will prove mutually beneficial to pub- 
lisher and advertiser. 


UNDER existing circumstances it is 
thought a breach of professional eti- 
quette for a doctor to advertise for a 
clientage. A man who violates the 
law governing this point is immediately 
spoken of as a quack. One who 
possesses enterprise and ability should 
not be hampered in the pursuit of his 
profession by fear of the wrathful de- 
nunciation of his class at large. 


IN summing up a lawyer brings out 
the salient points of his case, with the 
view of leaving a few vital points fresh in 
the minds of the jurors. An advertise- 
ment which is addressed to the public 
as its jury should set forth only such 
points as are calculated to leave the 
most lasting impression. In writing 
an advertisement avoid verbosity, and 
get right down to plain, telling talk. 


EVERY paper published has its value 
as an advertising medium. What the 
advertiser must do is to discriminate 
between the value the publisher places 
upon his space and the value which 
unprejudiced investigation disclosed. 
If then he thinks it would be profitable 
to utilize the medium at the rate de- 
manded, well and good. To take 
space in a paper without being satisfied 
as to its circulation is the height of 
folly. 

THIS summer’s advertising can be 
made profitable if proper precaution 
and skill are exercised in conducting it. 
The people are ready to avail them- 
selves of offers which appear to present 
means of economizing. And the mer- 
chant who will advertise an article 
that is really serviceable, at a price 
consistent with the times, will find that 
he will get a good share of the money 
that is spent. The man who fails to 
advertise this summer will find it a 
most dreary season. 


In the summer, more than at any 
other time, the columns of the comic 
press offer peculiarly desirable induce- 
ments to certain advertisers. The comic 
papers at summer resorts are always in 
great demand, and the circulation of 
single copies at such places is phenom- 
enal. The tourist is in just the con- 
dition to be approached; he is at leisure, 
and when glancing over the jokes in a 
paper, if his eye is attracted by a clev- ! 
erly displayed ad, he has the time to 
read it. 
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A motto for advertisers: It is 
not how much I advertise, but how 
well, If an advertiser always strove 
to make his ads the best that skill could 
produce, the profits of advertising 
would be greatly increased. 


—_—_+oo—_—_—_——— 


MONTANA. 


The short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

In point of population, Montana is 
the forty-fourth State. In area, the 
third—Texas and California alone pos- 
sessing more acres. It is thirty-ninth 
in the number of newspapers issued. 

There are but two towns in the State 
having more than 5,000 population : 


Below is a complete list of papers 
in Montana accorded more than 2,500 
circulation. Circulations to which the 
asterisk (*) is affixed may be relied 
upon absolutely : 
Anaconda, .. .Standard 
Helena Independent 

The following is a complete list of 
papers in Montana, not already enu- 
merated, accorded more than 1,000 cir- 
culation : 

Butte City, , Inter-Mountain,,...S, 


ve+eD. 6,180* 


+ 2,250 
+ 2,250 
Great Falls... + 1,000* 
Helena,.... 

Independent 
Livingston. . Enterprise...,.. 
White Sulphur Springs— 

Rocky Mountain Husbandman.W. 

The Anaconda Standard, published 
every morning, has the highest circula- 
tion rating of any paper in the State. 
It is delivered daily by special newspa- 
per trains in surrounding towns for a 
distance of 100 miles. The Helena 
Independent, every morning, stands 
next, and its weekly edition is given 
the largest circulation of its class. 

It is probable that no other State in 
the Union offers such advantages to 
the stock-raiser and wool-grower as 
Montana. Wheat, potatoes, barley, 
oats and butter are the principal agri- 
cultural products. Lumber is abun- 
dant and a leadingindustry. Helena is 
the State capital, and has two dailies— 
one morning, one evening. 


a> 


A Georaia undertaker advertises 
rals on the installment plan.’ 
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NEBRASKA. 


The short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

In point of population, Nebraska is 
the twenty-sixth State. In area, the 
fifteenth. It is also twelfth in the 
number of newspapers issued. 

The following is a complete list of 
the towns having more than 5,000 pop- 
ulation : 


Nebraska City 
Plattsmouth 
Kearne 


Each of the above towns has one or 
more dailies, but in Omaha, Lincoln, 
Nebraska City and South Omaha only 
are there dailies or weeklies credited 
with more than 1,000 circulation. 

The following is a complete list of 
the papers in Nebraska accorded more 
than 5,000 circulation : 

Lincoln, .- Nebraska Pate Joumal..B. 
S.-W. 
Alliance Independent...W. 
Nebraska Farmer. W. 


Western Resources......W. 
Omaha. ..Bee 
“ 


7,500 
7.500 


“ “ 


“ 

Den Danske Pioneer.....W. 

Cultivator 

Sovereign Visitor 
Seward...Nebraska Workman... .. 

Below is a complete list of papers in 

Nebraska, not already enumerated, ac- 
corded more than 2,500 circulation : 
eS. oer 

N 


Omaha... 


4,500* 
4.312" 
4,400* 
4,000 

3,000° 


Knights’ _— 


Svenska Journalen Tri- 
4,000 
4,000 
Bohemian Voice 4,400* 
S. Omaha.Drovers’ Journal,....... 3,807* 

Circulations to which an asterisk (*) 
is affixed in the above list may be re- 
lied upon absolutely. 

The following is a complete list of 
papers in Nebraska, not already enu- 
merated, having a guaranteed circu- 
lation of more than 1,000 copies each 
issue : 
Auburn,... 
Aurora 


OE, . c\vte0 


...W. 1,400 
Register..... . 


soeeeW. 1,056 
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Bellevue. versity Sta¥.... Mis 24000 
f besdes + i008 


ote 

.W. 1,200 
A W. 1,000 
‘ % .W. 1,000 
Neb, State Capital, W. 2,250 
Rural Home........W. 1,050 
Congregat’l News...M. < 


Nebraska City. ..Staats-Zeitung.....W. 
Nelson -Evangelist...... M 


Omaha... .... “JAm. Philatelic Mag.M. 
Druggist M. 

Tekamah : M. 1 

UniversityPlace. West. Poultry News.M. 

The leading papers of the State are 
undoubtedly the Omaha See and 
Omaha World-Herald. Each prints 
a morning, evening and Sunday edi- 
tion, and each has also a weekly. The 
Weekly Bee is distinguished as having 
the highest circulation rating of any 
paper in the State; and it is doubtless 
the one publication that is read in the 
most homes, and is most generally dis- 
tributed in Nebraska. The daily is 
equally prominent in and for a long 
distance around Omaha. The daily 
World-Herald, sold at a lower price, 
has a guaranteed rating which exceeds 
that given the daily Bee. The latter 
is estimated, its publishers failing to 
make any report for the accuracy of 
which it would be safe to hold them 
responsible. 

Omaha is the third meat-packing 
center in the world, and its smelting 
works are the largest in the world. 


ay COR "> es 
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PROFITABLE ADVERTISING. 
From the Seattle Telegraph. 

One of Spokane’s bank presidents has a 
habit of taking an airing each evening on the 
front end of a street car, absorbing ozone and 
throwing off the cares of business while chat- 
ting with the motorman, The other night he 
met a genius, and his match. The story was 
too good to keep and finally reached the 77%4- 
une, which publishes it as follows: 

After the usual exchange of courtesies the 
motorman said : 

“Mr. Blank, you consider yourself a finan- 
cier, I suppose. . 

Ves,’ replied the banker, “I guess I am, 
or I could not hold my job.” 

“Well, you don’t know anything about 
financiering,”” the motorman made bold to 
state. ‘*But my ‘boss’ (referring to the presi- 
dent of the street car company) is a first-class 
financier, heis. Why, do you know that every 
Sunday he advertises for a servant, and Mon- 
day twenty or thirty girls ride out to his house 
near the end of the line to get the place, but 
find madam can’t see them, so they ride back, 
and repeat the journey several times before 
they are finally told that the old girl has de- 
cided to stay a while. Now that’s financier- 

Fifty cents paid out for advertisements, 
$8 or $9 taken in for car fares to swell the 
annual dividends of the boss’ company.” 

The banker saw the point, told the story on 
his friend, ard the “ boss’’ is looking for that 
particular motorman with blood in his eye. 


Ir is in dull times that the wide-awake ad- 
vertiser catches the trade that is going.—Zx. 





NOT NEWSPAPER LAW. 
Guturie Center, Iowa, April 19, 1894. 
Editor of Printers’ Ink: 

We inclose slip credited to your publication. 
It is sent out by a publisher in an effort to 
collect pay for questionable subscriptions, 
where a third party originally ordered the 
publication to persons for a stated period, and 
the publisher continued sending it. The 
points claimed in the slip are old gags that 
have been given in the West as newspaper 
law of the land for more than twenty years, 
This is the only instance that has ever come 
to our knowledge where credit for them has 
been given to a respectable journal such as 
Printers’ Ink. Did your journal publish 
these points as being the established rules of 
the courts? If you did was it before or after 
ascertaining the facts in the matter ? 

Tue Guturian Printinc Co, 


Printers’ Ink disclaims any responsibility 
for the slip inclosed. 

What is claimed to be ‘‘ newspaper law,” 
concerning the liability for payment of sub- 
scription by one to whom a publication is 
sent, is really no newspaper law atall. It is 
a question which the United States courts 
would not passupon, The government carries 
the newspaper or periodical to the designated 
office, but it no more makes laws for enforcing 
payment for subscription than it does for 
collecting any other bill for goods delivered 
by mail. 

The liability of a subscriber hinges upon 
the construction of the law cf contracts en- 
forced in that State where the question arises, 
It isto be decided under the statute law of 
the State, and is not a matter of which Uncle 
Sam will take cognizance.—Ed, Printers’ 
Ink. 


DO THEY MAKE EXCEPTIONS? 
New York, May 24, 1894. 
Editor of Printers’ Ink: 

In your editorial of May 23d you say that 
Scott & Bowne do not insert the advertising 
of Scott’s Emulsion in any papers that do not 
allow the full agent’s commission, Is this 
not a mistake? 

Scott’s Emulsion is running in Orinmes feat 
Farmer, of Chicago, and a letter which ap- 
peared in Printers’ Ink recently from the 
manager of that paper distinctly states that 
such commissions are not allowed advertisers 
direct. The advertising also appears in the 
New England Farmer, and a similar state- 
ment was recently made by its publishers in 
your columns. 

Your editorial does the publishers of these 
papers an evident injustice, and we hope you 
will make a prominent correction. You also 
owe this correction to Mr. Scott, who, as these 
publishers have shown, is not a stickler for 
agent’s commission when he finds papers big 
enough to demand gross rates, 

The Chicago News and Boston Glode must 
take a second place in their respective States, 

HE SCHOOLMASTER’S PupPIiL. 








OFFICIAL ADVERTISING. 
German police ordinance: ‘‘ From the be- 
ginning of darkness every vehicle must have 
a lighted lantern. Darkness begins when the 
street lampsare lighted.”’"—/Viegende Blatter. 
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The story of an experiment 





ADVERTISING FOR ADVERTISEMENTS. 


and a record of the result. 








The following advertisement was 
inserted in Printers’ INK, issues of 
March 21st and 28th, under the head 
of ‘‘ Wants”: 


7°. - Aovans® SEMENT WRITERS—We 
four dozen advertisements written. 
, ee. whe think that they can serve us advan- 
tain pt are invited to send for a circular con- 
— 4 pony iy” upon which the matter to be 
‘ e = t each adver- 
upy space of 
tisetn ment £0 —— a The amount of 
matter to be set in that space we leave to the ad- 
vertisement constructor. All ads submitted 
shall be immediately ace erect | or returned, and 
those that are accepted shall be paid for at one 
dollar each. This offer stands good till May Ist, 
and the best ad furnished shall then be pub. 
lished in Printers’ INK, together with the name 
and vaya of the constructor of it and the rea- 
sons t d the hat it was bet- 
ter } may any other. For further information 
address THE RIPANS CHEMICAL CO., No. 10 
Spruce 8t., New York. 


The result is stated in the following, 
clipped from the issue of PRINTERS’ 
INK for May 16th: 


N answer to our notice to advertisement con- 
PRINTERS’ I 


want 








that, altho but 48, we accepted 
paid for In pursuance of our agreement 
Polish the best of the advertisements, to- 
tov with the reasons that prevailed in arriv- 
fig at the decision, this is to give notice that the 
mised pub! lication will be given in PRINTERS 
NE, issue of June 6t 
“RIPANS CHEMICAL CO. 

New York, May 8, 1894. 

Advertisements were accepted from 
twenty-four different persons. A list 
of these, arranged alphabetically, with 
the number of advertisements accepted 
from each, indicated in the column at 
the right, here follows: 

NO. OF 
ADS. 
W. H. Adams, Box 60, Redwood City, Cal. 15 
Chas. Austin Bates, 620 Vanderbilt B'ld’g, 
New York 
Miss Annie M. 
Terrace, Orange, N. . 
P. W. Blackmer, 41 East Indiana Street, 
Chicago, Ill 
W. F. Brand, Liverpool, N. 
— Brechting, Grand R: ‘bids, Mich. 
rank H, Chaplin, 157 Porter St., 


troit, Mich 
Cit 
wn Ae St., New a 


R. B. Cherry, Jersey 

R. L. Curran, 102 

Chas. W. Darling, Canandaigua, N 

Wolstan Dixey, 86 World Bidg., NewYork 
Chas. F. Jones, 335 Fourth Ave., Louis- 

ville, K 

L. A. Long, 54 W. 3d St., St. Paul, Minn. 
Bert M, Moses, Lock Box 283, Brooklyn, 


Bickley, New England 


De- 


Otto F. Peeler, Philadelphia, Pa......... I 
Wm. A. — agen St., Phila- 


delphia, 
E. Joe Pots, Li I 


2 . . 
16 the examination, 


S. F. Wader, 90 Spring St.,Rochester,N.Y. 
Irving S. Watson, Oakland, Col 
W. Reese, New Orleans, 
S P. Spencer, Brattleboro, V 
a 221 W. Seema Street, 


Chan x Wooltotic, 446 West mee ts 
sot Wate, Ky 

J. Fred Wrig! 
lyn, N. 


The 204 advertisements paid for 
were examined by several competent 
judges, who selected half a dozen each. 
From these selections 15 were finally 
chosen for the compositor, and these 
were set in type. When this had been 
done, the proofs were examined by 13 
experts, each of whom was instructed 
to place initials on the three thought to 
be best. It was found that 

3 of the 15 had no admirers ; 

3 others each received one vote ; 

3 others received three votes each ; 

5 others received four votes each, and 

1 received seven votes. 

The selected advertisements are here 
reproduced, and the number of votes 
accorded to each is indicated by smali 
figures in the upper left-hand corner of 
the advertisement. 

The advertisements are numbered in 
the upper right-hand corner and were 
the production of the persons named 
below : 

1. J. Fred Wright. 

. Frank H, Chaplin. 

. Miss Annie M. Bickley. 
. W. H. Adams. 

. Chas. N. Darling. 

. W. D, White. 

. Chas, A, Bates. 

. W. F. Brand. 

. Frank H. Chaplin. 

1o, W. H. Adams, 

11. W. H. Adams, 

12. Chas. A. Woolfolk. 

13. Frank H. Chaplin. 

14. Bert M. Moses. 

15. Bert M, Moses. 

No. 7 was a prime favorite early in 
but finally received 
but three votes. 

No. 4 was constantly spoken of as 
effective, but it needed supplementing 
by other advertising, and would per- 
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haps fail to be understood by rural 
readers. In the final decision it re- 
ceived one vote only. 

No. 12 barely got a place in the orig- 
inal fifteen, but in the final decision 
received four votes, and on all sides it 
was asserted that, in the columns of a 
newspaper, it will be more conspicu- 
ous than any other. 

Without doubt the advertisement 
No. 15 is good. It lives up to its text 
and wastes no words. Every word 
has emphasis. The arrangement ad- 
mits of conspicuous display, and its con- 
structor, Mr. Bert M. Moses, Lock Box 
283, Brooklyn N. Y., ought to be in 
receipt of much patronage from readers 
of PRINTERS’ INK who need the 
services of an ad-smith. 

It is rather a discouraging admis- 
sion, but still a fact, that the president 
of the Ripans Chemical Company is 
not at all certain that among the ad- 
vertisements not here considered, and 
possibly among those returned to the 
writers as unavailable, there may yet 
be found one that is actually better and 
more effective than any here shown. 
Correspondence and criticism is in- 
vited.—Ed. PRINTERS’ INK. 
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‘*WHITE 
AS A 
SHEET.” 


ANY people look like “pale 
death” from ANA&M1LA—pov- 
erty of blood. , 
It’s most often caused by general 

debility from lack of Nutrition. 
A remedial agent of undoubted 
efficacy is 


RIPANS TABULES 


They “put the house in order” 
by restoring the digestive func- 
tions. Those who use them judici- 
ously are properly nourished and 


™ RUDDY 
WITH 
HEALTH! 


=== == = = = ==. 
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Well People : 


do not need medicine. 
But 
sometimes they have 


Certainly not. 


a headache or feel 
bilious—perhaps a 
little dizzy. This is 
the 


Warning. 


Ripans Tabules, tak- 
en at such times, will 


keep people well. 





Imperfect 
Drainage 


is a fertile source of 
disease. Is YOUR 
blood suffering from 
defective sewerage? 
Impurities cannot ac- 
cumulate if you will 
use ordinary precau- 
tion and 


Ripans 
Tabules, 


the modern reme- 
dy for a sluggish con- 
dition of Liver and 
Blood. Try it now! 
Don’t procrastinate. 
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3 ‘‘] needed that, 

















What will cure 


your Headache ? 
or your Dyspepsia ? 
or your Biliousness ? 


These Tabules are sure 
to relieve. Tell your Drug- 
gist you Ri 

want the I pans 
Chemical Co.’s remedy ; put 


satatnski = b 
venient a ules 
Or send 50 cents for one box. 


Ripans Chemical Co., 


10 Spruce St,, New York. 


\Sic 





(i) No. 6 


You are all right 
IF 3 
your Stomach, ° 
Liver and Bowels 
are performing 
their functions 
properly. 


IF NOT! 


A Ripans Tabule 
will do the work. 


CARRIED a 


Easily TAKEN. te: 


50 Cents a Box. 
At Druggists. 


PAPA PAPA BAP PD PPP BPP PPD AD PPP PAP LDP LDP Ped 








Well 
People 


JUST SICK ENOUGH TO FEEL 
TIRED AND LISTLESS, TO HAVE 
NO APPETITE, TO SLEEP BADLY, 
TO HAVE WHAT YOU EAT FEEL 
LIKE LEAD IN YOUR STOMACH, 
NOT SICK ENOUGH TO GO TO 
BED,OR HAVE A DOCTOR, BUT 
REALLY, LIFE IS HARDLY 


WORTH LIVING, 
Ripans 
WILL MAKE IT SO. THEY ARE 


Tabules 


HEARTBURN, NAUSEA, DYS- 
PEPSIA, CONSTIPATION, SICK OR 
BILIOUS HEADACHE, 


One gives Relief 
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(3) 
A Millionaire’s 
Liver__~> 


Will be benefited as much 
by the judicious use of 


Ripans 
Tabules 


as the poorest workingman’s. If your 
Liver is out of gear you will be troubled 


with Constipation, 

Headache, Biliousness, 
Heartburn, 

Dizziness, Dyspepsia. 


If you take Ripans Tabules according 
to directions you will soon find these 
troublesome ailments have disappeared. 
One gives relief. At druggists, 50 cts. 


Ripans Chemical Co., 


10 Spruce St., NEw YorK. 
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(4) No. 10 
SIMPLE, CLEANLY, 


EFFICIENT. 
® 


On the Cars, 


Gq» At the Theatre, 


Anywhere. 


& 

If You would be in Fashion, 
TAKE A FEW 
RIPANS « TABULES 
ALONG WITH YOU 
WHEREVER YOU GO. 


QR You can slip them into your 
pocket, your satchel, your 
wallet even. To a dyspep- 
tic this means peace of mind 
under many otherwise try- 
ing circumstances. 
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ECONOMIZE 
LIFE 


We must keep up the supply of force 
needed by the system. Thiscan only 
be done by Nutrition. Nutrition and 
good digestion are synonymous, 


R:I1-P-A-N-S 
TABULES 


Should be taken immediately when 
there is any digestive derangement 
manifest. 

They are the sovereign remedy for 
DYSPEPSIA, CONSTIPATION, 
BILIOUSNESS, and all disorders of 
Stomach, Liver and Bowels. 


ONE TABULE 
GIVES RELIEF. 
HAOHNNHNHH0HH8 
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(4) 
AN OLD-TIME REMEDY 
IN A MODERN FORM. 


'Ripans Tabules 


tue LATEST, MOST EFFECTIVE 
DYSPEPSIA CURE. 





Pocket Edition 
OF A STANDARD MEDICINAL PRESCRIPTION. 
That is: 
The same ingredients 
In the form of TABULES 
Instead of Liquid. 


Ripans Tabules 


A single one gives prompt relief. 
Ripans Tabules, price 50 cents a box. 
At druggists or by mail. 


RIPANS CHEMICAL CO., 
Io Spruce St., New York. 








PRINTERS’ INK. 
|}® 





Ripans Tabules Regulate the Liver, 
Stomach and Bowels, Cure Indigestion 
and Headache. so cents a box. Of 
druggists or by mail. 


RIPANS CHEMICAL CO., 
NEW YORK. 
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There is no 


Mystery Here: 
RelePeAeNeS 
Tabules 


are made up practically] of the 
same ingredients that any good 
physician would prescribe for 
Dyspepsia, Biliousness, Flatu- 
lence, Headache, Constipation, 
Dizziness and all Disorders of 
the Stomach, Liver and Bowels. 


The Vital Difference, 


however, is this: The physician’s 
advice is worth a couple of dollars, 
and you pay the druggist half a 
dollar more for filling the prescrip- 
tion, while the Tabules cost only 
50 cents. 


Sold by druggists or sent by mail. 
Ripans Chemical Co., 10 Spruce St., N. Y. 








No. 13 


LITTLE 


SERIOUS 
ILLNESS 


if not attended toin time. When HEAD- 
ACHE, DIZZINESS, and other symptoms 
tell of functional disturbance in the sys- 
tem, the prompt use of 











(7) No. 15 


There’s No Use 
Wasting Words on 


Ripans Tabules 


- THEY - 


CURE Headache, 


=== Dyspepsia, 





R'I'-P-A:N’S 
TABULES 


Will prevent much suffering. 

This grand remedy cures 
DYSPEPSIA, CONSTIPATION, 
BILIOUSNESS, 

AND KINDRED AILMENTS. 


ONE GIVES RELIEF. 


























Constipation, 
Heartburn, 
Dizziness, 


== == Biliousness. 


THEY COST 50 CENTS A BOX. 
DRUGGISTS SELL THEM, 


And That’s All 
There is to Say. 





PRINTERS’ INK. 


Hicks’ * Advertiser’s Guide” publishes 
this picture of ‘“‘ A prominent hotel proprietor 
making a list of best religious weeklies.’ wo 
things will be noted. The list is small, and 
the hotel man is old. 


ft —  ——_—_— 
THE CIRCULAR NUISANCE, 
From the Nashville Banner. 
To the Editor of the Banner: 
Is it possible to enlist your aid in suppress- 
ing the ‘circular nuisance’? 1am a busy 
- omg ed and some days our door bell is 
rung half a dozen times by somebody who 
leaves a circular and is gone before any one 
can reach the front door, It is bad enough to 
have circulars thrown into the yard, but to 
ring the bell also is intolerable. Will you not 
help to stop it? OUSEKEEPER, 


ee 
INCONSPICUOUS JOURNALS. 


Letters sent to the following Chicago pe- 
riodicals are returned by the postmaster of 
that place as not deliverable: 

merican Building Association News. 
Child Garden. 
Citizen, 
Illinois State Association Notes. 
Illustrated Century. 
Krestauska Wochenblatt. 
Midland United Presbyterian. 
Mission Studies. 
Sower. 


ONE HAPPY NEWSPAPER OFFICE. 


Tripune Printinc Company, } 
State Printers and Binders, H 
Publishers 
“ Jerrerson Crry TRIBUNE,” 
Official Paper of the State. 
Jerrerson Crry, Mo., May 14, 1894. 
Editor of Prixters’ Ink: 

We are not aging any foreign advertis- 
ing whatever. We ask advertising agents to 
strike the 7risune from their lists, and thus 
save us all both time and tage stamps. 
We can get all the advertising at home that 
we want, at much better rates than we can get 
from abroad, and this has induced us to take 
this step. And there are no “ top of column 
next to reading matter"’ conditions connected 
with it, either. 

Asking you to make a note of the above, 
we are, TripunE Printinc Co. 


“Tr you can’t raise a dime—raise whiskers, 
is the wording of a barber's sign in Baldwins- 


iC, aN. Xe 





Displayed Advertisements 


50 cents a line; $100 a 25 per cent 
extra for specified Fok ty, granted, 
Must be handed in one week in advance. 








sgoesnion Mechanical Engra . Photo Elec- 
trotype Eng. Co.,7 New Chambers st., N. Y. 


P INC INK—Four Cents Per Pound. 
eves 10 Spruce St., New York. 


RAPID ADDRESSINC. 
PORTRAIT, 


rout $1.50 


CHICAGO PHOTO ENG. CO., 18 Madison. 


POSTAL NOTES ABOLISHED. 
The only substitute that will accommodate or 
Pome Bon the weople is our fap pie ee MalIL- 
ING CARDS. 
a es on cards pa ww Address for 
es, 


samp 
ALVORD & CO., DETROIT, MICH. 


Arthur’s = | pen px 


PER PAGE 


9 for both 
Peterson ’s. | Mazsines. 
F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 








Names guaranteed ohee 
ticulars address F. D 
Broadway, New York cit ty. 
BEST 

HALF-TONE 

















Lavy bie THIS Aas 
YOU WRITE. 


For Belding Papers. Letter 
ooka, Circulars 
rinted Matter, Anythin, 
a Light, Strong, Hand- 
some, Portable. In use all 
ever ton ytw gn ¥ Send for 


——= and 
~~, POPE RACK COMPANY A 
ST.LOUIS, MO. 


- THE - 


Medical Press, 


ALLOPATHIC, HOMEOPATHIC, 
SURGICAL, ECLECTIC, ETC., ETC. 














189 PERIODICALS. 


In the issue of Printers’ InK for 
June 13th there will appear a complete 
catalogue of all this class of publica- 
tions having a regular circulation of 
more than 1,000 copies each issue, to- 
gether with the circulation of each sep- 
arate paper, and other information of 
interest to those advertisers who have 
occasion to use medical journals. 


PRICE 5 CENTS. 





PRINTERS’ INK. 


Does Advertising Pay? 


DVERTISERS who use The 
Vickery & Hill Peerless 
List know little of a ‘dull 
season.” Using our papers 
makes their business brisk all 
the year round. Read what a 
prominent general advertiser 
says: 

“Returns are profitable and constant. At 
no time since our advertising was first placed 
in your papers have they failed to bring satis- 
factory returns.” 

MaRcHAL & SMITH PIano Co., New York. 

Note ‘‘ profitable and constant.” 
Finding mediums that will bring such 
returns is successful advertising. Why 
not profit by the experience of others 
and commence with our 


JULY ISSUES ? 
1,400,000 circicrion. 


COPY MUST BE SENT AT ONCE. 
THE VICKERY & HILL COMPANY, 
Augusta, Maine. 


New York Office : 517 Temple Court. 
C. E. ELxIs, Special Representative. 


NEWS INKS. 


BEST IN THE WORLD: WARRANTED. 
I want orders accompanied by a check 
in full payment—not otherwise. 


Goods delivered free at any railroad or 
steamboat in N. Y. City. 











500-pound Barrel at 4c., 

250-pound Barrel at 4}<c, 

100-pound Keg at 5c., 
50-pound Keg at 5}<c., 
25-pound Keg at 6c., 


$20 00 
11 25 
5 00 
275 
1 50 





Check with Order—every time. 


Send copy of paper and tell kind of 
press used and temperature of press- 
room. 

Satisfaction Guaranteed. 
ADDRESS 
WM. JOHNSTON, 
FOREMAN PRINTERS’ INK PRESS, 
10 SPRUCE STREET, 
New Yor«. 














FIFTH UNDERTAKING IN 
ADVERTISING. 


Amount of Money Used 
$2,333.88. 


PRINTERS’ INK published in its issue of 
December 20th last an accougtof my four 
undertakings in advertising. 

January 16th, 1894,I made a contract with 
Houston Heights, a suburb of Houston, 
Texas, to advertise it, and manage the sale of 
its property. A week spent in careful study 
of the situation showed me that the people 
of Houston were not buying Houston Heights 
jots, notwithstanding their attractiveness. 

The citizens of a town begin to appreciate 
their property as soon as outsiders commence 
to buy it. I began to advertise in St. Louis 
and Chicago daily papers by descriptive 
reading notices. The railroads were running 
monthly excursions to Texas. I used the 

“Western Newspaper Union’s Lists” and 
other weeklies along the lines of those roads, 
republishing from the large dailies my 
articles, and giving the 
announcing the fact that 
activity in the United States was at Houston. 

I had men go through every train entering 
Houston, and hand to each passenger a per- 
sonal letter, politely inviting him to visit 
Houston Heights, ,» and —~ y~ ng street car 
tickets to take him out and back. 

I furnished the daily papers, for publica- 
tion, a list of sales made eac , even those 
made on contrac We offered lots on a 
number of Ry 6 plane of payment, giving 
a wy — 4 easy 

The four most serious acts of life are wre 
marrying, buying Real —— fy! — 

Real Estate advertisement, to be ——™ 

should eee to and interest the ‘best busi- 

ent of the reader. 

pnp nap —_ were the strong- 

est business reasons arguments I could 

study out, placed in the . — in the 

apers that I could pay. Forins = Igave 

E e for the 


pape! 
the GLOBE-DEMOCR 
particular space I wai 

REsuLT: Every stream er who went to Hous- 
ton visited Houston Heights. They were so 
pleased with the property and their wo. 
ment that they either bought or praised it 
aloud. As soon as the strangers commenced 
to buy, a fact which I did not fo 
vertise vigorously, the citizens a! 


othe following extract from a letter, dated 
April 27th ult., written by the president of 
the company owning the property, tells the 


rest: 
“The property was first placed on the mar- 
ket about three months ago, by Mr. O. W. 
Crawford of Chicago, and since that time, 
without thorough organization of our office 
force, 355 lots have been sold. Some on con- 
tracts or installment plan. Some for all 
cash, and others one-fourth and one-third 
cash ; balance in one and two years. 
Very Gat — 
0. M RTER, President, P 

Price of lots from $100 to $4600 eac’ 

Advertising does pay. It is the * rem- 
edy for the diseases known as hard market 


times, 
ana hares 0. W. CRAWFORD, 
Masonic Temple, 
hicago, 
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WOOTTON 
THE TOLEDO BLADE, = 


TOLEDO, OHIO. 


IN THE EAST, WEST 
AND NORTHWEST? 


NATIONAL 
TRIBUNE, 


WASHINGTON, D.C. 


—— | Will introduce you into 100,000 of them 
each week. 


Average Daily Circulation ==| The introduction costs only 70c. per 
——/| Line to do it. 


15, 000. = =| Let us give you an estimate. 


Average Weekly Circulation : Liberal Discounts on Time Orders. 


100,000. =| THE NATIONAL TRIBUNE, 


WASHINGTON, D.C. 


Wi 


! 
| 


! 
| 





vt 


THE DAILY EDITION is in every 
sense (quality and quantity) 
the best daily in Northwest- 
ern Ohio. 

THE WEEKLY EDITION is like- 
wise the best weekly-to-a- 
daily newspaper in the 
United States. 


nth in i i i i a 
1 
ub ll WWW 


MSS 
| 


| 


HL 


For advertising vate: rates in eith- ; 
= cn ape eager New York Office: 66 Pulitzer Buildi 
— lew Yor ice: ulitzer Building, 
= » --» THE BLADE, BYRON ANDREWS, 


neem Marea = RESIDENT MANAGER. 
SUMMIT | rE == 


WE STATE FACTS when we say that the 


“NEW MODEL” WEB PRESS 


will print 9,000 to 12,000 


1} 

















4 or 8-page papers per hour, 





not in spurts, but all the time. We can run it. 
Yours truly, 
A SMALL MAN AND A Bia Boy. 
“ CAMPBELL PRINTING PRESS AND MFG. COMPANY, y 
334 Dearborn St., Chicago. Metropolitan Bidg., 1 Madison Ave., New York. 











“The R Religious Telescope, 
DAYTON, OHIO, 


Is the weekly organ of the United Brethren Church. Its constituency represents 
the cultured and well-to-do membership of that growing denomination, Asan 


advertising medium it has a field particularly its own 
its columns regularly. 


CIRCULATION GUARANTEED 16,000. 


Information as to Rates will be cheerfully given by any Responsible Agenc 
or the Publisher, Dayton, O Ohio. di ™ iia: 


ading advertisers use 











PRINTERS’ INK. 7°7 


THESE COVER THE NORTHWESTERN FARM TRADE. 
THE NORTHWESTERN 


AGRICULTURIST|SKORDEMANNEN 


A High Class American Farm Journal. The Only Swedish Farm Paper in America. 
16 pages. Published Sem!-Monthly. 16 pages. Published Semi-Monthly. 
Circulation Over 9,000 Copies Guaranteed. | Circulation Over 7,600 Copies Guaranteed. 
THE AGRICULTURIST COMPANY. SKORDEMANNEN PUBLISHING CO. 
P. V. COLLINS, ManaGer. Guaranty Loan Bldg., 
MINNEAPOLIS, Minn., May 24, 1894. 


Over $5,0002% FREE -sa0ver $5,000 


We hereby offer to publish a page of advertising in both the NORTHWESTERN AGRICULTURIST 
and SKORDEMANNEN a whole year FREE, for the first advertiser or advertising agency that will se- 
cure proof that any forme Pei oer in Minnesota averaged sixty per cent of 39,000 circulation during 
the year ending May 1, 1894, notwithstanding all “ guaranteed ratings” of all newspaper directo- 
ries to the contrary. 

We will also publish the same amount of advertising free for any advertising agency or adver- 
tiser who proves that our circulation for the same period was one per cent short of our claims. 
See our circulation bond. 

The value of a e one year in the 

ORTHWESTERN AGRICULTURIST is..........---- - $1978.85 
In SKORDEMANNEN 920.00 


Total of first offer #2898.85 
Total of both offers . . #5787.70 
This offer will remain open until August 1, 1894. The contestants of these offers will select one 
referee, we will select one, and these two will select the third. The decision of these referees will 
be final and binding. The method of proof in both cases shall include actual records of the Min- 
neapolis post-office as to the papers mailed, together with such other evidence as the referees 
shall require, the same evidence to be required of all papers concerned, and the finding of the ref- 
erees to be published in PRINTERS’ INK. 








THE AGRICULTURIST COMPANY and 
THE SKORDEMANNEN PUBLISHING CO, 
P. V. CoLLIns, Manager. 

N. B.—We believe that the combined circulation of our two farm papers, the NORTHWESTERN 
AGRICULTURIST for American farmers and SKORDEMANNEN for Swedish farmers, is the largest farm 
circulation under one management in the Northwest, and we are tired of f. jul petition 
We reach successful farmers—not calamity howlers. 








SO 


AUCUS Li 


eF PUBLISHED BY 
THE GANNE CONCEAN 





Regularly Read in a Mitlion and a Quarter Homes. 
That’s why, ‘If you put it in Comfort it pays.”’ 





Space of us or of agents. The Gannett & Morse Concern, Publishers. Home Office: 
Augusta, Maine. Boston, John Hancock Building; New York, Tribune Building. 
: Lewis A. LEONARD, Representative. 
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“MOST IMPORTANT PAPER IN UTAH.” 


WHY 


SALT LAKE 4 
TRIBUNE 


is A COOD, 


IS A BETTER, 
IS THE BEST 


ADVERTISING MEDIUM BETWEEN 
WHY >) DENVER AND SAN FRANCISCO. 
* 


BECAUSE it is a “ newspaper” in the fullest sense of 
the word. Strong editorially and pure in principle. 


SEND FOR SAMPLE COPY AND IT WILL PROVE IT. 


WHY? 


BECAUSE it represents ably every interest of the 
“Great West” and the Northwest. 


SEND FOR SAMPLE COPY AND IT WILL PROVE IT. 


WHY? 


BECAUSE it has a circulation to justify its claim of 
being the BEST and the LARGEST between Denver 
and San Francisco. 


SEE ROWELL’S DIRECTORY FOR SWORN STATEMENT AND IT WILL PROVE IT. 


TELL) Ss. C. BECKWITH, 


? L A | N Sole Eastern Agent, 


TRUTH 48 Tribune Building, New York. 


509 The Rookery, Chicago. 
FEPRPPPEPPPPEEEPEEEPEPESPELEEDEEREES 


teeeee 3 
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The Art of 

Buying Well 
Is the Secret of 
Business Success. 


% 


No good business man buys space because it is 
cheap—if he does not want it—but rather pays 
a higher price for space that he knows will 


bring him business. Space in 


THE 


EVENING 
WISCONSIN 


has been proven through a period of 50 years 


to belong to the class that costs a trifle more, 


but is worth ten times the money. 


% 
THE EVENING WISCONSIN CO. 


MILWAUKEE, WIS. 


Eastern Branch Office: 
10 Spruce Street, New York. 


CHARLES H. EDDY, Manager. 
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Why 


does every advertising agent 
counsel the advertiser to use 


THE 


Indianapolis News? 








POS 6266666 6 © © @ < 


WOOSOSOSOOCOOOOOCOOOOOOOOOOOOOOCOS 


Because: 


Future orders depend upon 
the returns derived from 
present orders. 


No other advertising field in 

America may be so com- 

pletely covered or so entirely 

missed in the using or miss- 

ing of a single newspaper. 
ATs 


-e— 


7i¥ 


P. S.—Sworn average for the past year to April Ist 
was 31,801 for each day. Payment for advertising con- 
ditioned on larger bona fide circulation than any other 
three dailies in Indiana combined. 
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THE GEO. P. ROWELL ADVERTISING CO. 

















SVVVSsssesesesesesss 


A constantly increasing business for a 
quarter of a century is proof that we have 
won the confidence of advertisers. How? 
By the exercise of good judgment, by 
honest dealing, and by fair prices for the 
best service. 

No wise man deals with a dishonest 
merchant or employs a poor lawyer. The 
agent should be to the advertiser both 
merchant and lawyer. You buy and we 
sell advertising. You ask us for informa- 
tion and advice ; we are able to give it. 

It is to your interest to deal with a 
house whose reputation is second to none. 
You want nothing but the best. This is 


what we give you. 


NEWSPAPER AND MAGAZINE ADVERTISING, 


10 Spruce Street, New York. 
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